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THE TROUBLE IN THE DELIVERY 
OF SECOND-CLASS MAIL 
MATTER. 


By Fohn Z. Rogers. 


To the average person, probably, 
the safe and prompt delivery of letters 
and postals is of far more importance 
than that of papers and other second or 
third-class matter. But to the large 
advertising concerns, advertising agen- 
cies, and publishers and circulation 
superintendents of newspapers, faulty 
handling and slow and incorrect deliv- 
ery is indeed like a thorn in the flesh, 
There was never a time in the history 
of the post-office when so many mis- 
takes were made as at present. Hardly 
a day passes in any large concern which 
receives a large number of newspapers 
but what packages are received that 


are plainly directed to another address, 
Although the results of these errors 
may seem trivial to the layman, they 


are just the reverse. For instance : 
The editor of the Yournal out in Idaho 
sends a copy of his sheet to Radway’s 
Ready Relief. It contains their ad, 
and if received it would be checked off 
and the editor credited with the inser- 
tion. But the paper is received by an- 
other concern anc lands in the waste- 
basket. When the Yournal man gets 
his check he finds that the amount of 
one insertion has been deducted ; so he 
writes the Radway people, and after 
considerable correspondence he gets a 
check for the ad that was in the lost 
paper. 

Then, again, subscription superin- 
tendents are frequently driven to the 
verge of insanity by careless or incom- 
petent handling of the papers, The 
average subscriber, especially if he 
lives in the country and has taken the 
paper for a long time, is extremely 
particular about receiving his copy 
regularly, and when he is forgotten he 
usually makes as much noise over it 
as if he had lost a five-dollar bill. 

I recently started out on a tour of 
investigation. My object was to feel 
the pulse of the interested ones, to as- 


certain if there was any possible remedy 
at hand, and to write the facts in a fair 
and impartial way just as I found 
them. 

At the agency of Bates & Morse I 
found that every day papers were re- 
ceived that were addressed elsewhere. 
“*Yes,” said the young man in charge, 
‘* they average at least three or four a 
day, and some days we get a whole lot. 
On Mondays especially we receive a 
great many, sometimes a sack full. We 
get more that belong to the Royal Bak- 
ing Powder than to any one else. I 
suppose this is caused by our pouch 
being next to theirs, and the sorters 
often making a miss throw. We make 
complaints to the post-office and it re- 
sults in practically nothing. Of course 
the matter is investigated, but as the 
errors continue it affords us but little 
satisfaction. Mistakes are becoming 
more and more numerous month by 
month.” The young man called my 
attention as I was going out to a num- 
ber of incorrectly delivered papers that 
had just come in. The first one I 
looked at bore this address : 

But Pusutsuinc Co., 
38 Park Row, New York. 


The address was particularly plain 
and clear. 

Down at the agency of Dauchy & Co., 
in Park place, I found that the same 
condition of affairs existed. The young 
man who handled the papers said that 
he found ail the way from three to 
twenty papers daily that belonged else- 
where. He said that the condition of 
affairs was constantly growing worse, 
and if it continued much longer he did 
not know what the result would be. 
‘*Tt causes us no end of trouble,” said 
he. ‘* When we get papers belong- 
ing to some one else we always see 
that they reach the right party, but 
when ours go astray they are not re- 
turned, and we have to trace the miss- 
ing copies up, and it involves much 
time and trouble.” 

The agency of }. Walter Thompson 
reported the same unpleasant experi- 
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ences; also the Cosmopolitan Adver- 
tising Bureau and Koppell & Co. It 
was the same old story in each place, 
” varying but little in its details. The 
trouble had existed for years; it was 
increasing each month, and no one 
seemed to know of any means of elim- 
inating it. 

At the agency of the Geo. P. Rowell 
Advertising Co. the clerk in charge 
told me that it was no uncommon event 
to receive an entire sack full of papers 
in one day that belonged to other con- 
cerns, 

Next I visited the Royal Baking 
Powder Co, This concern probably 
receives the largest newspaper mail of 
any advertiser in this country, as it fre- 
quently amounts to over ten thousand 
pieces daily. Mr. La Fetra, the man- 
ager of the advertising department, 
said that occasionally they received an 
entire mail bag full of this foreign mat- 
ter, and that it was always returned ; 
also, that every day stray papers ad- 
dressed to agencies were received to 
the number of from thirty to fifty. 
Mr, La Fetra said: ‘‘ This is prob- 
ably due to some extent to the fact that 
the publisher wraps all the papers for 


this post-office in one bundle, and that 
it is sent to the uppermost address. 
Many papers singly wrapped and ad- 
dressed to private individuals are also 


received. ‘This is probably due to the 
post-office clerks throwing them into the 
wrong bag in distributing. But the 
mistaxes that annoy us the most are 
those which result in our not receiving 
any papers at all. This requires the 
time of our correspondence clerks in 
writing for missing papers, and often 
defeats the object of the point upon 
which we are most sensitive, namely, 
the prompt payment of our bills.” Mr, 
La Fetra said he had no solution to 
offer to avoid the difficulty except 
greater care by the post-office clerks. 

Dr. John Woodbury, the dermatolo- 
gist, was in the same boat with all the 
others. Hiscousin, Mr. W. A. Wood- 
bury, told me that every mail brought 
foreign packages of newspapers, some- 
times as many as thirty or forty. 

Mr. F. F. Proctor, of Proctor’s 
Twenty-third Street Theater, advertises 
in over three hundred country papers 
within a radius of fifty miles of New 
York. Mr. Proctor told me that he 
gets a dozen papers each week that do 
not belong to him, and that nearly as 
many that should reach him are re- 
ceived elsewhere, 
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Other advertisers when called upon 
expressed themselves in a similar 
strain. They were all victims to the 
present imperfect delivery of newspa- 
pers. I next turned my attention to 
the newspaper publishers, and called 
upon Mr. J. S. Seymour, publisher of 
the Evening Post. Mr. Seymour was 
much interested in the question, and 
expressed himself as follows : 

“The distribution of daily and 
weekly newspapers through the mail 
is often very bad. During the past 
three years papers have constantly 
been delayed and missent. This may 
be accounted for in part by the great 
increase of work done by the post-office 
clerks, and it is unquestionably a fact 
that there is need of more money and 
more men for the handling of second- 
class matter. Our most frequent 
cause of complaint is delay. Papers 
are apparently carried past their desti- 
nation and sent back, or they are not 
delivered promptly. Allowing for any 
mistakes that may be made in the aver- 
age newspaper office, it is a fact that 
the value of a subscription list to-day 
is largely lessened by the inability of 
the post-office to satisfactorily handle 
second-class matter. We always ad- 
vise our readers in New York City to 
buy the paper at a news-stand in pref- 
erence to relying on the post-office de- 
livery. We find that express compa- 
nies deliver papers to newsdealers with 
reasonable accuracy and dispatch, and 
it is comparatively seldom that we re- 
ceive complaints of delay in the deliv- 
ery of papers handled by them. 

** We invariably complain to the post- 
office of delays, and we find that these 
complaints are usually investigated 
with a fair degree of promptness. The 
complaints almost always produce 
temporary improvement, but the im- 
provement lasts but ashort time.” He 
also added that one prime cause of the 
trouble might be due to the fact that 
changes occurred in the service too 
frequently, and that possibly political 
and other influence entered too largely 
into the element of this securing and 
retaining the positions. Mr. Seymour 
said that the irregularities were con- 
stantly growing worse, and had been 
doing so for the past three years. 

Like all the others, Mr. William 
Davis, circulation superintendent of 
the New York Sun, had a tale of woe. 
His grievance was addressed to the 
railway mail clerks. The Sun sends 
out a great many bundles of papers by 
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mail to local dealers, and many of 
them have a red or “throw off” 
stamp, which signifies that the pack- 
ages are to be thrown from the train 
at certain stations, Many of them are 
not thrown off. This makes the local 
dealer nearly crazy, disappoints his 
customers, pleases the rival dealers 
and brings a plain letter to the Sun 
office. 

‘* We complain to the post-office,” 
said Mr. Davis, ‘‘and our complaints 
receive attention, naturally. We geta 
report, and it is usually as follows: 
‘Package was carried by and taken 
back.” That doesn’t afford us much 
relief, and the mistakes continue to 
occur just the same as before.” 

All the sorting into bundles is now 
done in the Sum office, instead of on 
trains, by the postal men, as formerly. 
So it seems as if their mistakes were 
very inexcusable. 

The subscription superintendent of 
the Sun, Mr. J. W. Secor, said that 
he received many complaints each week 
from subscribers who did not get their 
papers regularly. Mr. Secor’s experi- 
ences in obtaining redress were similar 
to those of Mr. Davis and the other 
victims of our improperly-conducted 
Post-Office Department. 

Mr. R. E. Powell, superintendent 
of circulation of the New York World, 
was comparatively fortunate, inasmuch 
as he received only about half a dozen 
complaints a week, but these had noth- 
ing to do with subscribers. 

After securing all these interviews I 
called upon Postmaster Charles W. 
Dayton. I was cordially received, and 
we discussed the matter carefully in all 
its phases. I told Mr, Dayton what 
the gentlemen I had called upon had 
told me. 

Mr. Dayton said that with the pres- 
ent appropriation it was simply an im- 
possibility to handle second-class mat- 
ter any better than it was being handled 
—but he did not use these exact words. 
He said that with the volume of busi- 
ness as large as it was, mistakes were 
simply at a minimum when the size of 
the force was fairly considered—and I 
fully believed him. 

“It is hard to trace complaints 
thoroughly and fix the blame upon one 
man out of five hundred clerks,” said 
Mr. Dayton. 

‘The present condition,” said he, 
‘‘is not due to incompetent men work- 
ing under any kind of influence. Civil 
service knows not politics. 
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‘* I think this service is as good as it 
can be where there is local responsibil- 
ity without local power. A man with 
good executive capacity, with an ap- 
propriation sufficient for the enormous 
volume of business done here, and un- 
trammeled by the red tape of bureau 
clerks at Washington, would produce 
in New York the best postal service 
of any city in the world. On an aver- 
age this office handles, in one week, 
15,030 bags of second-class matter, or 
2,705,400 pieces,” 

I am satisfied that the fault lies 
with the appropriation allowed by 
the department at Washington, and 
not with our local postmaster and his 
assistants. 

One cannot put a bushel of potatoes 
in a peck measure, and neither Mr. 


Dayton nor any one else can force 500 
men to do the work of 700. 


COLORADO. 


Colorado (red land) is the seventh 
State in point of area, 103,645 square 
miles, being something more than 
twice as large as New York. It hada 
population (census of 1890) of 412,198. 
It issues 298 newspapers and periodi- 
cals of various sorts, of which 33 appear 
daily. Seventy-nine publications ema- 
nate from Denver, and only 11 issued 
outside of Denver are credited with an 
average issue exceeding 1,000 copies. 
Denver has more than a quarter of the 
entire population of the State, issues 
more than a quarter of all its period- 
icals, and probably five-sixths of the 
circulation of all. Pueblo, the second 
city, has 24,558 population ; Colorado 
Springs, the third city, has 11,140 pop- 
ulation ; Leadville, the fourth city, has 
10,384 population ; Trinidad, the fifth 
city, has 5,523 population ; and Aspen, 
the sixth city, has 5,108 population. 

These figures are from the census of 
1890, and no other place in the State is 
accorded so much as 5,000 population. 

The daily papers of Denver are met- 
ropolitan in character. Eastern cities 
of equal size do not issue journals to 
at all compare with them, The prin- 
cipal ones are : 

Colorado Sun, issued every evening, except 
Sunday, and Sunday morning. 

Republica n, issued every morning, including 
Sunday and weekly. 

Rocky Mt. News, issued every morning, in- 
cluding Sunday and weekly. 

Times, issued every evening, except Sun- 
day, Sunday morning and weekly. 


These papers have a combined issue 
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of between 70,000 and 80,000 daily, 
printing about as many on Sunday as 
on any other day. 

The American Newspaper Directory 
for 1893 accords the largest daily issue 
to the Vews ; largest Sunday issue to 
the Republican, No weekly published 
in the State is credited with 10,000 
circulation, but the Field and Farm 
and Rocky Mountain World of Den- 
ver are set down as exceeding 7,500. 

Within the past year there has been 
established a weekly edition of the 
Denver, Col., Sus, a large, handsome 
eight-page paper, sold for 50 cents a 
year, and at present having more than 
20,000 names on its subscription list. 

Pueblo is a place well worth an ad- 
vertiser’s attention, and he will con- 
sider here 

Chieftain, daily. 

Press, daily. 

In Leadville, his purposes will be 
pretty fairly met with the various edi- 
tions of 

Herald-Democrat, morning. 
Evening Chronicle. 

Carbonate Chronicle, weekly, 
all three being issued from one office, 
and each one being credited by the Di- 
rectory with larger circulations than 
are set down for any other dailies or 
weekly in the State, outside of Denver, 

Colorado Springs, a place entirely 
destitute of anything resembling a 
spring, is one of the most beautiful 
and attractive little cities on the Ameri- 
can continent. It is inhabited by an 
intelligent, cultivated, prosperous com- 
munity. It is quite a paradise in its 
way, and the advertiser will be well 
served in the columns of 

Gazette with 1,500 average daily, and 1,850 
average Sunday issue. 

Outside of Denver and the cities 
named above there are but three publi- 
cations credited with issuing so many 
as 1,000 copies regularly. They are: 

South Denver, 4. O. U. W. Record, 
monthly. 

Fort Collins, ZxAress, weekly (1296). 

Monte Vista, Graphic, weekly (1375). 

Before completing his list the adver- 
tiser will do well to consider specially 
the merits of 

Field and Farm, Denver, one of the best 
agricultural weeklies to be found anywhere, 
and, more especially, 

The Great Divide, a monthly, printing 
regularly more than 20,000 copies. 

The Great Divide is original and 
unique. It is beautifully printed and 
splendidly illustrated. It is interest- 
ing from cover to cover, There is not 
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a dull line in it. It copies no other 
periodical. It occupies a new field. 
It has readers everywhere. It is for 
sale everywhere, It interests the 
scientist and the cowboy. Ladies find 
it attractive. To little children it is as 
entertaining as a fairy story. ‘To boys 
no dime novel is more interesting. It 
is the most distinctively American pe- 
riodical that exists. Its success has 


been considerable—almost surprising 
—but not at all beyond the merits of 
so much genius, enterprise and orig- 
inality. 


pam SL Ae eee 
OPINION OF TWO COLORADO 
EDITORS, 


Office of the ** Cotorapo Pyruian.” 
Howarp RussE LL, Editor. 
Sauipa, Colorado, January 22, 1894. 
Editor of Printers’ Ink: 

The question of how an advertiser can best 
reach a prospective purchaser in Colorado is 
more difficult to answer than it would be in 
most States, on account of the varied charac- 
ter of her resources and people ; consequently, 
in making up alist of the best mediums, I 
shall classify them as follows: 

To Cover the Entire State.—Daily: Repuéd- 
lican, Times, News. Monthly: Great Di- 
vide, A. O. U. W. Record and Modern 
Woodman, of Denver, and Colorado Pythian, 
of Salida, 

To Cover Agricultural and Railroad Towns, 
—The Salida Mail (semi-weekly), Grand 
Junction Sentine/ (daily), Grand Junction 
News (weekly), Alamosa /ndependent (week- 
ly), Monte Vista Graphic (semi-weekly), Dur- 
ango Solid Muldeon (weekly), Montrose 
Enterprise (weekly), Greeley Sun (weekly), 
Fort Collins Courier (weekly), Longmont 
Ledger (weekly), Holyoke Marl (weekly), 

Junta Watermelon (weekly), Pueblo 

Chieftain (daily) and Opinion (weekly), Col- 
orado Springs Gazette (daily), Boulder Herald 
(weekly). 

To Cover Gold and Silver-Mining Towns,— 
Creede Candle and News (weeklies), Aspen 
Times (daily), Leadville Herald-Democrat 
(daily), Ouray Plaindealer (weekly), Rico 
News (weekly), Cripple Creek Journa/( ), 
Central City Register-Cad/ (weekly), George- 
town Courier (weekly), Denver Mining Jn- 
dustry (weekly), Salida 4/az/ (semi-weckly). 

To Cover Coal-Mining Towns.—Canon City 
Record and Clipper (weeklies), Florence Ov: 
Refiner (weekly), New Castle Nonpareil 
{eaily), Lafayette and Erie A/iner (weekly), 

olden Globe (weekly), Trinidad News (daily). 

Fruit-Growing Towns. —Grand Junction, 
Montrose, Canon City, Boulder and Durango 
Papers, with the addition of the Delta /nde- 
pendent and Fruita MaiZ, both weeklies. 

Howarp RussEtt, 
Office of ) 

“ SvENSKA KorRESPONDENTEN,” 

The Only Swedish Newspaper in 
Colorado, Published Every 
Thursday. 

Denver, Colo., Jan, 25, 1894. J 
Editor of Printers’ Ink: 

If advertisers want to reach a large class of 
Scandinavian miners and agriculturists in the 
Rocky Mountain region, we are the only me- 
dium in that language ; that is good reason 
why they should advertise with us. 

L. J. Giten, Manager. 
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THE COUPON BUSINESS. 


A PLAIN STATEMENT OF FACTS, 
From the Clevcland Leader. 


Few newspaper readers have had 
opportunities afforded them for an in- 
sight into what is known in journalistic 
circles as the *‘ coupon business.” The 
business has become a feature with 
many newly established newspapers as 
well as with a number old in years. 
The general supposition is that the 
coupon scheme is a laudable effort to 
increase newspaper circulation. In- 
stead of that being the case, the mo- 
tive of the publisher is to make money 
by carrying on a mercantile business 
in connection with his journalistic en- 
terprise. Long advertisements tell the 
reader that by cutting coupons from a 
certain number of papers and present- 
ing them at the publisher's office with 
a certain sum of money, he will receive 
in exchange some article mentioned in 
the advertisements. The reader be- 
lieves that a special bargain is offered 
him as a subscriber of the paper. He 


does not know that the publisher cares 
nothing for the coupons, and that from 
50 to 200 per cent profit is realized on 


the cash received for the articles. The 
paper that engages in this form of 
mercantile business comes into direct 
competition with merchants engaged 
in legitimate trade who patronize its 
advertising columns. The old sub- 
scribers are the ones who bite at the 
bait. Experience has proved that new 
subscriptions do not follow the intro- 
duction of the scheme. 

It is many years since the publisher, 
in order to increase the circulation of 
his newspaper, has volunteered to ac- 
cept products of the farm, dairy and 
factory in exchange for his journal, 
He has always, however, endeavored 
to increase the circulation, and with 
that end in view many projects have 
been developed. Early in the seven- 
ties the premium idea became promi- 
nent. Publishers got together and 
clubbed with one another. Two papers 
or a paper and a magazine were offered 
to subscribers at a price much less than 
the combined cost of each. The news- 
paper publishers also gave presents to 
persons who formed clubs of subscrib- 
ers. Pianos, organs, sewing machines 
and many other articles were offered as 
inducements to persons to get up clubs. 
This plan was legitimate, and many 
reputable papers adopted it. The 
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next step taken was to offer induce- 
ments to subscribers, and chromos 
were given to those who sent in a year’s 
subscription. After the picture idea 
grew old maps and books were given 
to subscribers, such books as Webster’s 
Dictionary, United States histories and 
almanacs being offered. A period of 
inactivity in this line followed. The 
inventive genius and resources of the 
publisher being exhausted, he took a 
rest and waited for the money he had 
invested to come back. Up to this 
time all premiums and presents had 
been furnished by the newspapers to 
subscribers as gifts. For a period of 
ten or twelve years little was done by 
the publishers along these lines. 
Finally advertisements were inserted in 
newspapers by dealers in cheap jewelry, 
jewel caskets, watches and bogus dia- 
monds, 

The forms of the advertisements 
were sent to the newspaper offices with 
blank spaces left in them to be filled by 
the insertion of the names of the pa- 
pers. The idea was to have the adver- 
tisement lead people to believe that 
readers of the paper printing it were 
given a special inducement to invest in 
what the advertiser had to sell. It was 
from this scheme that the coupon idea 
sprung. 

People are told that the coupon 
scheme is for the purpose of increasing 
the circulation of the newspaper so that 
advertisers will be induced to use it. 
The plan is to offer some article to the 
reader for a certain number of coupons 
cut from the paper, in addition to what 
would seem a small price in cash. 
What the publisher is after is a cash 
profit on the goods he offers for sale. 
When the coupons are received at the 
newspaper office they are thrown into 
the waste basket. 

Books are a favorite article of mer- 
chandise with these newspapers. Books 
sold to the readers for one coupon and 
10 cents cost the publishers from 3 to 
5 cents; those that are sold for 20 cents 
and two coupons cost the newspaper 
10 cents. The newspaper publisher 
pays 1214 cents for what he sells for 
25 cents and three coupons, and from 
20 to 25 cents for what he charges 75 
cents and six coupons. A New York 
newspaper is the parent of the coupon 
business, and from it the scheme has 
spread over the country. The New 
York journal pays a man $10,000 a 
year for inventing new ideas along this 
line, The Kansas City Star has de- 











136 


nounced the scheme as a disgrace to 
journalism. ‘The same paper has 
offered goods to the public at the price 
it pays the manufacturers. It does not 
require coupons, and sells the articles 
at firstcost. The Pittsburgh Postalso 
denounces the coupon business. 

The greed of the newspapers to enter 
into this business has resulted in the 
building up of a dozen large institutions 
which manufacture cheap goods espe- 
cially for the ‘‘coupon” trade. ‘They 
make everything, from a coffee mill to 
a coffin. Sewing machines, watches, 
reprints of cyclopzdias, reprints of 
books by well-known authors, pictures 
and patterns are among the products of 
these establishments. Pictures of the 
Worid’s Fair are at present a fruitful 
product, no less than half a dozen firms 
being engaged in printing them for 
newspaper coupon operations. The 
fraud in the whole thing is that people 
are induced to believe that they are 
offered something for a small part of 
its real value because they are readers 
of the newspaper printing the coupon. 

The Leader is daily in receipt of 
attractively worded circulars and letters 
from the manufacturers mentioned, 
urging that it engage in the coupon 
business. Among the circulars re- 
ceived was one referring to a coupon 
scheme now running ina large Eastern 

r. A bound volume of World’s 
Fair pictures is offered for coupon 
purposes for $1.30. The Eastern 
aper referred to offers the book for 
Ses with coupons, and says it is the 
regular $4.50 edition of the publishers. 
A book sold by one paper for thirty 
cents and two coupons is offered to the 
Leader for nine cents. Another book, 
which sells for twenty-five cents and 
three coupons, costs seventeen cents 
each in small lots. A New York con- 
cern invites the Leader to buy an 
article at two cents. ‘‘ This can be 
offered to readers at ten cents and 
coupons,” the letter 
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from the publisher of a book of pict- 
ures ; 

““We send you herewith a sample 
copy of from the art galleries of 
Europe. Each part will have sixteen 
pages and cover. There will be fif- 
teen pages of engravings and one page 
on the artist and each picture. We 
supply them to publishers to whom we 
have given the franchise at . They 
are delivered in bulk at newspaper 
offices at seven cents a part. We sup- 
ply advertisements and reading notices 
descriptive of the scheme. Publishers 
use these and keep a coupon standing 
in some one position in the paper. 
Daily papers advertise that these parts 
will be presented to their readers on 
receipt of six consecutively numbered 
coupons cut out of the paper, with ten 
cents for expenses. This is continued 
from week to week as the parts are is- 
sued. Publishers may, after a few 
numbers have been issued, announce 
that back parts may be had by those 
who have neglected to gather the cou- 
pons, or to send them in at the proper 
time, at the rate of 25 cents a part. 
This arrangement has been found to be 
very successful, and a money-making 
departure from the original scheme. 
The requirement of six consecutively 
numbered coupons compels him to take 
your paper regularly for the first week, 
after that he has to keep it up to com- 
plete his numbers. Your acceptance 
entails no expenditure of money. If 
you sell parts you buy them, that is all. 
You agree to run the advertising, and 
that is all you agree to. As we 
are closing out the franchises it will be 
necessary for you to give us an imme- 
diate reply.” 

If the articles offered to the public 
by the ** coupon” papers were sold by 
Cleveland merchants the purchasers 
would get them at much lower prices, 
and the dealers would still reap a hand- 
some profit. 











from the manufact- 
urers says. ‘* You 
will thus be benefiting 
your readers and make 
handsome profits, or 
you can sell it at what 
it costs you, as some 
other papers do.” 

A good idea of the 
coupon business can 
be derived from a 
perusal of the fol- 
lowing letter, re- Translation: “ 
ceived by the Leader quarter. Boit ina 


r We W RR, - me Pais 
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A WINDOW SHOW CARD, 


We cannot screw the prices any lower ; two for a 
nd get a couple while they last,” 








PRINTERS’ INK. 137 


t—Painter Hello! An elegant rock —I'll embellish «. 











a—fifty miles? 


—Kaw’s Mouth, Kansas City. 


WHEN TO STOP. 


If you haven't anything worth selling, 
If you are selling more than you can make, 
If times are too good to keep up with, 
You might consider the question of 
stopping your advertising. But 


NOT NOW, 


When you have a ** good thing’ to offer, 
When people are looking for bargains, 
When people are hard to please, 

Wheu only the “ fittest’? can survive, 
When times are what they are to day. 


WHERE POETS ARE WELCOMED. 
The Graphic, of Larimore, N. D., has the 
following schedule of charges: 
Local Notices, ro cents a line. 
Cards of Thanks, 50 cents each, 
Original Poetry, 10 cents a line. 
————_<+—____- 


HIS MISTAKE. 
From the Detroit Tribune. 
He seems to think, since at the Fair 
He took the highest ize, 
There is no further call for him 
His goods to advertise. 
Sut this is where to make mistakes 
The fellow has begun, 
For, since he doesn’t advertise, 
Why, no one knows he won. 


Little drops of printers’ ink, 
A little type displayed, 
Make our merchant princes 
And all their big parade. 
Little bits of stinginess, 
Discarding printers’ ink, 
Bursts the man of business 
And sees his credit sink. 
—Allentown, Pa., Leader. 





KISSING ESTHER. 
“Children,” mother asked, ‘* why is it 
At the White House, when you visit, 
You are fond of kissing Esther?” 
“* Cause,” lisped Ed, “ she’s Rufy’s thisther.” 
**Cause she’s sweet,” said Katy, ** may be.” 
“Cause,”’ said Joe, *‘ she’s Frankie’s baby.” 
“Cause,” said Jim, “‘ she’s plump and hearty 
And belongs to Grover's party.” 
** Cause,” said Jane, “‘ she’s good for noses— 
Smells of heliotrope and roses,” 
Then a voice—’twas little Susie’s— 
**Cos it’s SOZODONT she uses.” 

—Advertisement. 


A RUSSIAN KEELEY IN OHIO. 
Go down, ye red-faced, reeking jags, 
And have a talk with Cole; 
Go get a dose of Russian cure 
And save your sodden soul ; 
Go down! Make haste while yet ye may, 
And be made clean and whole. 


Don’t wait until you have the snakes ; 
Get cured the speediest way ; 
From brutes be made to decent men 
Before there comes a day 
When you, in horror, gasp and die 
And turn to clammy clay, 
— Chillicothe Gazette, 
—— ee 


Diogenes returned to earth, 
Wisely philosophized ; 

Of honest men he found no dearth— 
He advertised, 
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ADVERTISING JINGLE. 


Advertise well! tis the secret of glory. 
Stick to this principle fast as a leech ; 
Think of the names that are famous in ‘story ; : 
Advertise well, is the lesson they tcach. 


Advertise well! though business is waning. 
Those whospend freest must win in the end. 

Up and be doing! No need forcomplaining ; 
Act for yourself, and be your own friend. 


Advertise well! All lanes have a turning ; 
Nothing pays better than paper and ink. 
Thousands who daily this motto are spurning 
Find that it brings them to bankruptcy’s 
brink, — Youkers Gazette. 


SETTING TYPE BY WIRE. 

Donald Murry, a newspaper man of Sydney, 
New South Wales, has invented and patented 
a device by means of which an operator in 
New York, with a key-board before him like 
that of an "ordinary typewriter, can not only 
ee typewritten copy in New Orleans, 

ut it is claimed can operate a typesetting 
machine here and deliver his matter thus in 
lead, ready for the forms. Not only that, but 
the same operator, by using a number of tele- 
graph lines, can set up the same copy simul- 
taneously in a dozen different places. In this 
operation only ordinary currents are used, 
such as are capable of being relayed, and are 
subject to all conditions of ordinary tele- 
graphy. The work can be done with the 
same speed as an ordinary typewriter is oper- 
ated, and dispenses with all clock-work mech- 
anism, synchronously moving type wheels 
and other cumbrous devices. It is said to be 
capable of manipulating some eighty different 
characters,—Press and Printer, 

—_—_.——— 


Classified Advertisements. 
Advertisements under this head. two lines_or 


more, without display, 25 cents a line. Must 
be handed in one week in advance. 





WANTS, 
I \ — a GARDENING wants advertise- 


< h 


HE ST. NICHOLAS MAG — wants your 





and Gceserves i 
ADVERTISE at 15 cents a = in THE JESTER, 
Rochester, N. Y._ It beat It beats them all. 
SED Columbian postage stam tag bought 
Uo eT PARKER. Bethlehem, » 
OME oneatevery p o. pa eipeennte le posetenes 
pod pay. T: ria,ll. 


home even’gs. 

Alu values Columbian in amp oreept want- 

ed. CRITTENDEN & BOR .» Detroit. 

A=. File, a business usiness necessity. Salesmen 

wanted. A. i SWANK ME MFG. CO., Fremont,O. 

oe es we TALK ABOUT BUSINESS.” By mail. 

cents; cloth, 75 cents. FRE- 

MONT PUBLISHING CO., Fremont, Ohio. 

66 GMALL TALK ABOU" ABOUT I BUSINESS. ” = 

booklet tells about it—sent 

FREMONT YP BLISHING CO., ) re) . 

VERY person troubled with corns, bunions or 
free sam: 


“4 warts to send for le bottle of Per- 
sian Corn Cure. M. COHN, 332 W. 5ist St., N. Y. 


Oe bicycle, cost | cost $135, for a camera 
d stamps or pan, id stamps bought. 
Catalogue, 2c. so teen STEPHENS,Danville, Ill. 


W 7 ANTED—To learn rn the advertising rates and 

comunisstons allowed in every ng in og 
U.S. J.B. BLACK, agent, Fi Fortress 
Vy ALL PAPER—We ship t ship to every State om ne 
8t., Pittsburgh, Pa. 


Union comeuies by_mail 5c desiens for 
J. KERWI R& oO. “343 Smithfield 


PRINTERS’ INK. 


36x60 chases w 
x0 als HOME, South Bend, | Bend, Ind. 





1 Aa GAS. SMITH: PO. Bo ig eri 


apse <— A cylinder p' press, not less than 


po one or more im; 
ith bar. Radnese THE THE 


6é 999 99 ENGINE PUZ# bet is ee 


erybod: $ cars and an et ked ina neat 
box, 250. C.J. BA LESS, Rose, N.Y. 


= pom YOUR EMBO: ae 


covers. Send for 
pee am on ee eeonir rite ARTEL. & CaDY 
fine catalogue printers, | Hoiyok ‘e, Mass. 


ANTED—A good, reliabk liable agt. in ev State 
W in Union to work © up subscriptions for THE 
Youtn’s JOURNAL. ne who can devote whole 


time to work. Ad.“ E. E.,” Box 42, Pittsburgh, Pa. 


DPzCtIVvVE—We e want a man in every local- 

ity to act as —— sdetective, sae in- 

structions. 

for iculars. NATIONAL. ETE vE ad 

REAU, Indianapolis, Ind. 

pa pe eg circulars, samples, etc., dis- 
i f+ ~By 4 ay Fn ~ = val 

join 8 Di up; paint wail, bul- 
etin, barn and — adve mailing 
d ‘ad ERMAN J) MARTIN Co., 


addressing. 
9 5 es 


REATEST OPPORTUNITY of a lifetime to 
postmasters ; will 
ogue with ours at 


mall e: proof furnished. 
Envelopes all addressed. rite quick. “F. H. 
A.,” Box 1407, New Haven, Conn. 
a > ATTENTION ! ~*~ you want to 
rease your circulation? Are you wide 
awake cnenat to adopt a plan that will “ boom” 
your per and Ls joy to thousands! If so, 
geta ap on and write to us for particu- 
jars. P, ONY DER & CO., 755 Dekalb Ave., Brook- 
lyn, New York. 
nm? 


Ww mt can we do for you in Washin; 
for advertisers 


and others executed at \ ueodlarate tion. Inter- 
views secured, literary and news articles pre- 








and business ee gk eo" verere 
ments. Save yourself a 4 Ay 
writing to AS: TATED. TR Des MNDUSTRIAL 
PRESS, 918 F St., N. W., W., Washington, D. C. 


gs 1 —CLASSIFIED advertisements, toappear by 

au the year, are accepted PRINTERS’ INK 

at a dollar a word, if id for in advance. Or. 

ders not acce less than ten 

words, Ten dollars pays for inserting ten words 

a whole year ; eleven — cost $11; 40 words 
early adv enti 


#40. All y ertisers are itled to re- 
ceive the paper without additional charge. 








BILLPOSTING AND DISTRIBUTING. 


$ 4, 50 ‘and gi ond mailing 3,000 circulars 


you saggy + | adv. free 
for 3 montts in AGENTS’ FRIEND. — 
ADV. BUREAU (Room 3), Smith Bide. ¥ 


pas matter and circulars of oo ae dl 
any part 
— 

ISING ‘ASS’N, he Dearborn, St. -» Chicago, 


A>yeenisens who wish to reach the peo} ave ot 
uri, Kansas, lowa ees Illinois wi 


nd with the CONTI 
pur +o BUTING Go. 


ten. a samp) les 
should corres 
VERTISING 
Hill, Mo. 





SUPPLIES. 
V2 BIBBER’S 
ters’ Rollers. 
HE EPITOMIST gives « gives circulation to its 
patrons. 


Y fa for etching. BRU pavce & COOK, 1” 
Water St., New York. ork. 


DVERTISING supplies fe business when noth- 
ing else will. Try ST. NICHOLAS. 


KERWIN MILLER & CO. have just what 

you want in wall —— for your store, office 
4 dwelling; Tee nts. 643 Smithfield St., 
Pittsburgh, Pa. 





PRINTERS’ INK. 


66 PEEBLES” Se BLACK. 
For fine Inks led—Pi 





r Dag bin” wh ake is th ink manufact - 
18 Spr the W. D ISON PRINTING INK 
pa va I . queeeens New York. Special prices 


HEAP a ir fine as silk, 1,000gold embossed 
ial design to rd iy =r polets. LANDON 
C 0 — com, 18) 
PTG. CO., Colum —ty sig 


ey 


P4rze oak: M. Plummer & 
Beekman St., N. Y., sell every kind of paper 
used py printers ‘and wubllahers @ at lowest prices. 


pe a of Printers’ Ink 

ECK THE INSERTIONS vegl YOUR ADS— 
we Cn hoe 100, — 
— method of oe tan of the insertions 
our advertisements ever paveuted. The ae, 
—_ om a dove used them for nee 

ears. dress WM. JOHNSTO: 
. New yon 


Sprace St. 
ADVERTISING NOVELTIES. 
I* AMERICAN GARDENING pays. 


Nw: rates invariable in ST. NICH- 





i 4eesnote—8 if lendar in colors, 
Send stamp. BIGGS, _& 645, Louisville, Ky. 


GEWING machines will boom your circulation. 
Write for ertouiors and prices, FAVORITE 
MFG. CO., 342 Wabash Ave., Chicago, Ill. 


W E desire to represent in in Philadelphia some 
good line of advertising specialties. MOD- 
ERN SDV ERTIsING CO., Forrest Bidg,, Phila. 
—— your circulation or sales by using 
our greatest of verti sche omen, 
Adapted to sell —s any where. “D.8.H 
Alburgh Springs, 
N Y CABINETS for electrotypes are dust-tight 
4 and vermin-proof. Various Price 
lists. Advertisers need them. HEBER WELLS, 
8 Spruce St., New York. 
Fos purpose of inviting announcements 
of Aaverthing Novelties, likely to benefit 
reader as well as advertiser, 4 lines, 25 words or 
less, will be inse inserted under this head once for 
one dollar. 
M4nzae of advertising novelties, original 
circulars, puzzles, etc., are ———- to 
place us on their list and send us reulars. It 
aay to_orders. M.) ERN ! ADVERTISING 
CO., Forrest Bidg., Philadelphia. 

500 PER cent proms, A new invention. A 
3 household necessity. Sells at sight. Ter- 
ritory with first ot Big morey for nts 
and a ou handle novelties t en 
write. A. M. TREN? AN, Indianapolis, Ind. 


—_—_ -—~-=- 


TO LET. 
ADVERTISING space in Sit. NICHOLAS. 


A eS GARDENING for first-class adver- 


’ tee LET—Front office in building No. 10 Spruce 

Street. and well ligh ; Steam heat ; 
electric light; about 25x40. Can be subdi- 
vided into several offices. Rent, $50 a month. 
For_ further particulars address GEO. P. 
ROWELL & CO. 


ADVERTISING AGENCIES. 
Ale indorse ST. NICHOLAS. 


ORennE rates for AMERICAN GARDENING. 
L. een = Nassau St., 


¢ special 
Gs EO.8. 0 


N. Y., publishers’ 


— special advertisin, ne agent for 
N. ¥. dailies. 102 W. 4th St., N. Y. 

TEWSPAPER Advertising and Purchasing 
4‘ Agency. 19 East 14th St., New York 


DVERTISING. City _and_ count Ts. 
A See GEO, W. PLACE, 52 Broadway, RY 
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100 


I == have in min 
ywhere, na 
No. 10 0 Spruce St., N. Y. Ci 
| a3 intend to advertise in an 
7s Cobia HERM 
1902 7th St. Washington, D. z 
¥F you wish to advertise an here 


7 time, write to,the GEO. TOWELL 
ADVERTISING CO., 10 Spruce St., New York. 


} . eal a WI tia i a. pro; tor, 
Nassau St., New York. 
A 


LIVE Washington letter eter in coshanes te for — 
vertisin; e in your paper 

HERMAN J. A 

i OMA 


TIN CO., 1902 7th St., ne =D 
RLES H. FULLER’S NEWSPAP’ 
AGENCY, 112-114 Deasthaece & o. Cheng 
— Court, New York Tieng Es- 


timates c heerfully furnished. © 


( ‘ONGRESS is in session. V ve are co! 
/ ents and reporters for rs al over 
the U.S. Write us. HERMAN J. RTLN CO., 
1902 7th St., Washington, D. C. 


Ae Ratine agents are protected 
ton (Mass.) ENTERPRISE. 
pe. _ to regular bona fide agents 
doing a general business, and to none others. 
roustaan years’ experience and peculiar f: 
cilities enabite us > give astonishingly low 
rates for advertisin, Southern newspapers. 
Try us. T. E. HANB IRY & CO. Atlanta, Ga. 
i bie INTER —s ADVERTISING AGENCY, 
f Kansas City, Mo., enjoys unusual facili: 
ties for handling any amount of advertisi 
e the lowest rates and guarantee ie- 
Write us—send j our lists and “* copy.” 
a 
FOR SALE. 


ADVERTISING space in ST. NICHOLAS. 


LEADING dailies, circ. 

FLETCHER ae “ADV, AGENGY. C land: 

1d placing a line of advertis- 
sats 1D GRANS, Hoon, 


ANS. MARTI MARTIN GO. 


can name 
faction. 


G°r rz returns result from advertising in THE 
MIST. 
BUYS 4 


81 i: 
WOMAN’S WORK. At Athens, 


A® afternoon newspaper, in large Southern 
city, for sale. P.¢ 334, Charleston, 8. = 


50, 00 6x9 colored or white Geet, 
9] or 100,000 for Cate y disp z 
and pa type. LANDON PT .CO., Colombes, 


T= whole or half interest ina monthly pa 

with bona fide circulation of 20,000. O) ce 
can be moved to any large city. Address E. I. 
PRATT, St. Paul, Minn. 


ANDSOME illustrations and initials for mag- 

azines, weeklies and general printing, 5c. 

Ba inch. Sample pages of cuts free. AMERI- 

‘AN ILLUSTRATING CO., Newark, N. J. 

NEw newspapers. A list of the names of the 

new news rs started each work, fur- 

nished on application, For terms dress 
RIDGE MFG CO., Box 375, 30x 375, Ridgewood, x4 J. 


tr SALE—Having bought po ponedeme another office, we 
have a lot of type an rial in con- 
dition for sale cheap. Also one 6-col. quarto 
Fairhaven x. ress and one 7-col. folio Prouty. 
VINDICATOR, Valley Falls, } Falls, Kansas. 


DYERTISERS $15,000 wo 000 worth of choice adver- 

f the best weeklies in the 

tvited States ya cake at half price. No pay un- 
til advertising is com dle and proofs, sub- 
pen Address “ BOX,” care of Printers’ Ink. 


tail grocers and Thardware dealers, Wheat- 
Ser i) aa 

by Mr. Wht beter ‘or $10 to $35. Sen? 

card and 4c. for sample and prices. E. A. 

WHEATLEY, Ret. Dept., Her Herald Bidg., Chicago. 


ARTIFICIAL RYE WHISKEY manufactured 
for 50 pocnte per gallon, waied cannot be de- 
tected b: rts from the pure distilled article. 
By simp!) \ compounding a few dru 13 can 
produce whiskey equal to any costing S per 
gallon. ¢ + ae formula oA. mail fort two dol- 
ress THOMPSON & CO., Pridrewa- 


opies proven. 
ia. 


ter, ol 
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MISCELLANEOUS. 

S* NICHOLAS. 
E PITOMIST, E-pit-o-mist. A maker of epitome 
ADVERTISE in AMERICAN GARDENING. 
VEE BIBBER’S 

ters’ Rollers. 
peau. ATTENTION! Are yeas jous 


anxi 
crease your circulation for 1894! Are 
this 


you py to double your income year! If 


rate ADVERTISERS: 
stamp. ST. 


for you Write for e varsontans, © 
yee Ave., Brooklyn. N N. ¥. 
Lore. 80 Sone Mucilage Pet Pencil. 
sticks antes 5 +: 8 ready, no muss, 
no bottle, = fai , no waste, no 
, no —_ wifes Le) sueney, © torn mu- 


rn books, to , ete., etc. Single 
aalen outlasts 6 bottles of 1 of ae age Sample: —_ 
for 25c. 1 dozen by mai mall posted 
dress E. J. JACOB, Morton, Ill. 
PREMIUMS. 
Wm by Advt. Dept. AMERICAN GAR- 


ING. 
OX o’ Brownies” (rubber stam: 


, Tel 

25c.). EAGLE SUPPLY CO., New Haven,Ct. 

O'R e has the best premiums. HOME 

BOOK COMPANY, l42 Worth St., NewYork. 

po ba hy machines half price to publishers. 

Lists free. AM. - MACHID ECO., cago, Ill. 

8.2 NICHOLAS celebrates his ogo 9 first birth- 
that ee first editi 


Outlasts, out- 


6é 


so successfully ion of 
the FLT number! is all 


"ae ee ere. The latest ideas 
and lete books. ARIEL BOO. 
co., iis Market St. 'Phitadeiphia. 


PREMIUMS—Sewing machi machines are the 
Will increase your circulation. FAVORITE 
MFG. CO., 342 Wabash ave. , Chicago, Til. 


THEATER PROGRAMMES. 
DVERTEIES in N.Y. Soe programm 
Avo 93-9. For rates, etc., address 
ADOLPH Pu STEIN, 113 E. 14th ‘St. be Me Be 





ELECTRO1 OTYPES. 


T. BARNUM & CO.’s New York office for 

« the convenience of their patrons in New 

York and vicinity has removed to Room 1313 of 
the new Vanderbilt Building. 


DVERTISING ELECTROTYPES. Patent 

light-weight metal backs. work, 

Prompt service. ‘ood or metal. WM. T. BAR- 
& CO., Electrotypers, New Haven, Conn. 


omen is preferred. by acvertisers be- 
cause it is 10 per cent chea) 
wood or metal base cuts; it isso 1 ent Soymetiing 
Lan ~~ you save the cost of cut. 
‘ood as well as a special cut ce cate 
aod cellut soars me machinery manufactured 
N CO., rh ap maa Md., U. $A 


BOOKS. 
ANGER SIGNALS, a eet Bg ractical 


mail, 50 cents. TRINTERS’ INK, 10 


Spruce St., New York. 


9 


pamphlet showing ninety different 
he same newspaper aavertise- 

le ve ng manage 
editors and others should have s 
mail for 25 cents. Address THE 


, 35,! Sam 
tail application. 0s 18th St., P 


r than other §. KRA 


hints for general advert Price, by stru 
Address 


IDEAS on advertisement compositionisa st., 


PRINTERS’ INK, 


ILLUSTRATORS AND ILLUSTRATIONS. 
Ss NICHOLAS, 
OOD ENGRAVING. Best work only. 
SENIOR & CO., 10 Spruce St., N.Y. 


[FIGs sketches and illustrated ads drawn. 
E. LUTZ, 165 West Ave., Buffalo, N. Y. 


H. 


—_—_—_———- oo 
ADVERTISING MEDIA. 


PITOMIST, E- ae. A maker of a brief 
4 and com treatise. 
GUIDE. Mailed on recei 
ANLEY DAY, New Market, 
ARDWARE DEALER’S MAGAZINE, 25c. a 
line. Send for copy. 78 Reade St., N. Y. 
Tite COVER the State of Indiana. 13 lending ¢ dai- 
FRANK 8. GRAY, 12 Tribune Bldg., N.Y. 
Trson advertising 1 in PRINTERS’ INK 
re e amount of $10 is entitled to receive 
the at. for one year. 
EADY toe n o| —: p tow prices ; va 
features ; service. UNIO 
PRINTING CO! PANY, ib ’ Vandewater St., N. a 
‘|. HE Church Press Association, Incorporated, 
publishers of twenty Churc! h Magazines, com- 
bined circulation. wy rates on 


it of 
J 


I OMEs AND HEARTHS is a winner for ad- 
vertisers ; 50,000 coving AN put it with the 
ullers” 40c. line; yearly Send to WAT- 

TENBERG’S AGENCY, #1 Park Row, N. Y. 


g ty extend your Canadian anadian business use the Do- 

minion ey Featan List (60 papers). Rates 
very moderate, ures liberal. Address CAN- 
ADA READY-PRI NT CO., Ha Hamilton, Ont. 


Aca SvERsIIyG in newspap newspapers of “known cir- 
mneans “ BUSINESS.” i’or partic 
dress A. FRANK RICH ARDSON, Tribune 

Bie, N. . Chamber of per of Commerce, Chicago. 


347, 47 COPIES per i per issue was the aver- 
75 circulation of THE LaApiEs’ 


subse rticulars 
mblishers, 8. H. MOO & CO., 27 Park Place, 


ew Yor! 


QEND IN YOUR ORDERS roe 1894. Seater 
Ny orders for adve' 
PRINTERS INK will be accepted at “poet sine 
= present discounts prevail, and c 
with them the ht to use additional 
nee, within reasonable limits, at same rate. 
Address PRINTERS’ INK, INK, 10 Spruce St.,New York. 


Pra ATERNITY PAPERS—1 ams special agent for 

all the official and leading fn of the va- 

rious fraternal cee aged. one time, in 

18 of the best pa <9 fur- 
7 Seat 


Rate 
ee on E neaet 
Kai hts of Pythias and alloc. 
ers of this class Wea ‘or list and rate card. GEO. 

NTZ, Special Agent, 102 W. Mth St., N. 7. 


4 ey, are very few concerns that have or 
can hope to have over 5,000 customers. This 
seems to be about the limit of an ordinary trade. 
s this is true, then it would seem a reasonable 
——s for every thrifty business to have a 
ium of —— between that busi- 
ness and the 


cted to say and in which toi illustrate chan; 
of st} age and sions and wees greeted of their 
go on © In a 3 pa 
ean be furnish ed by W. P. 

. You can’t Naty —_z "sense, and 
this is common sense. Try it Try it. 


RegA0se the AMERICAN _ 
) News is the reco 





FARMER AND FARM 
authority int the field 
bona fi 


ER CO., publishers, 216 Monroe © 


—— 
STREET CAR ADV. R ADVERTISING. 


Waa Bldg.,  Moboken. N. J. TORRENS 


Br 2 Seteeepante ‘for advertising or the cle- natu 


wage Sow oe seocktyn and 
street "everywhere Cy eo 
sketches free. COHN BKOS., Jonge Gout, 


‘REE, First National Dank creasing; 


and because 
isers pleased with results, it 
rally follows t that? it P one of the pene if mat 
the best, of the 7 ia of its 
. &. B OK. 193 World Bidg., ° 
New York Manager. 





PRINTERS’ INK. 


ADVERTISEMENT CONSTRUCTORS. 
Ss™ NICHOLAS. 


T= AMERICAN GARDENING. 


V 7 HEATLEY’S R.-M. Advs. See‘ ‘For Sale.” 


Cua TN BATES, | aed it 620 
Vanderbilt al catalogues. 


A 

Original ideas—p! fs English sal 
[% pstiing , Profitable adi ads ney solid houses. 
Wh: do something for you! One for 
SCARBORO. Box 63, Station W, B’klyn. 
B™% 57 King St., W. Toronto, Ont. Money of- 
fers for sample business ads. Open to ev- 
gezbecy. Try your hand. Write for particu- 

66 JQOOK of Ideas for Advertisers.” 50 illus- 
trations. 70 styles of ready-made ads. 
Table of type. eatrene of —— sugges- 


some. Second edi' Price paged. 
D. T. MALLETT, ®t, 73 Reade 8 St. 
will 


CENTS FOR AN AD. Until Feb. 21 I 
send an 0} nal ad, on receipt of a 2-cent 
stamp. to retailers who send me data of their 
business. I do to prove to doubters that my 
s are “ different from other people’s.” After 
Feb. 21 the price will be 98 cents more—that is 
i ” ~ ee MOSES, Lock Box 283, Brooklyn, 
ew Yor! 


A SERIES of short, bright, logical circulars— 
printed on postal cards, may be—will = 
ood results nine times in ten. Until Marc 
will furnish matter for four cards| for 

$10. After a they'll be 85each. Check with 

order—I can’t —~3 Spooks 1 o a. yeios. eed 4 

I don , er mon 

CHARLES AUSTIN N BATES, 620 v Vanderbilt Bldg 

“ Ads that sell good: 


| pd ERY once ina a sme writer of adver- 
4 tisements tells me that my prices are too 
low. In fact, that I ought not Seulngertion roulons 
at all. Now, I believe in prices. I advise my 
clients to publish prices as often and as numer- 
ously as ible. I take my own medicine —and 
it pays. I don’t write a $5 ad for 50 cents, but I 
do write good ads for that price. If I didn’t I'd 
have been out of business lon; The secret 
of the 50-cent retail ad is simp! ply his: I've writ- 
ten so many of them—have so learned the little 
details of the different ae that I’m chuck 
full of ideas about shoes, pian: 

, dry goods, Goutietrs 

jure and the rest o! 


granted that it will’) pay again 
about a shoe store in Indiana’ *. 3 knowl- 
edge to ae in writing for a shoe store any place 
else. I dress the ideas up differently, of course. 
When I find that my client’s ae needs more 
time than I can give, at 50 cents an ad, I charge 
him more. I can’t agree to fiend ALL retail ads 
for even $2 apiece. You send me $5 for 5 sample 
ore sl it a like the ads and I like the work, 
ll agree to write 45 


may have your mone 
, if you Say SO. It looks like 
you-win- tails-I-lose ? proposition, but 
ten safe qneus®. — _— ads are are gee I 
t fail one time undred. CHARLES 
AUSTIN BATES, Vanderbilt “Bldg. N.Y. “Ads 
that sell goods.’ 


—EEE 
NEWSPAPER INSURANCE. 


[*SuRz resent and future business by using 
ST. NICHOLAS. 


N _CIRCULATION—What made lanton Tit- 
Bits? How did Answers reach 700,000! 
Pearson’s Weekly a a million? New — 
Press and Advertiser increase bi cent in 
ear! Ont on Ct na og NSURANCE | 
HE COUPON COMPANY, No. 
New York, is the only agenc ~y the United 
States for ng contracts with newspapers for 
use of . Write or call. Always happy 
toconfer with business managers. 


or 
SPECIAL WRITING. 


GAvs money and time, be write locals by 
cang ay ‘confidential ed bes a ~ "Politics 


to suit. OND, Newpor 
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ADDRESSES AND ADDRESSING. 
Ss" NICHOLAS. 


14,000 aR orga 


)ERSONS who have facilities for bi ad- 
rti and as into contact thrguh 


in 4 lines, 25 words or less, naer this head once 
for one dollar. Cash with order. 


NEWSPAPERS 
and PERIODICALS. 


under this head, two lines 
— nena, & conte o line. With dis 
y or ‘a ice is 
50 cents a lines ‘Must be ndndied 
in one week in advance. 


CALIFORNIA. 


Ts Los ANGELES TIMES, So. Cal.’s great pa- 
per. Sworn circulation exceeds 13,000 daily 


CONNECTICUT. 
THE RAMBLER pese‘ivertisers. 


pays” vere oa 
6) fay mk 


in Eastern Connecticut 
circulation as THE DAY, New 2 4s “ge 
LApIES Hon HOME JEW ee New Haven, Ct. 
lass Magazine. W: ill pay advertisers. 
The and Household J Pilet 
an Bodera § —— 
xtend 



































New Haven. 


very State and Terri 


Coxsecricer- Tn its “Gan of February tA 

PRINTERS’ INK will publish re article on the 

: “* What Noor G shall an vertiser use 

ie of Connecticut?” Contribu- 

tions are invited fro rsons who deem them- 

selves competent topre re such an article. If 

use is made of any article sent in, in response to 

this invitation, due credit will be given, and our 

correspondent will fae to a year’s sub- 

scription to P: K in payment for serv- 
ice rendered. 


DELAWARE. 


pra ,AWARE — In its issue of February 2ist 
PRINTERS’ INK wil] publish an article on the 
: “ What papers shall an advertiser use 
to reach the people of Delaware!” Contribu- 
tions ave Suvited ¢ rom persons who deem them- 
selves competent to pre such an article. If 
use is made of any article sont im in response to 
this invitation, due credit will be given, and our 
correspondent will be entitled to a year’s sub- 
scriptio. ————— Ink in payment for serv- 
ice Tend 


DISTRICT OF COLUMBIA. 


ALERT advertisers advertise in KATE FIELD'S 
WASHINGTON, Washington, D. C 
DStRIcr; OF COLUMBIA—In its issue of Feb- 
ruary 28t: NTERS’ INK will 
pa a aS the ip cab “ What papers shal 
reach the people of the District of 
Columbia?” te 


Contributions are invited from 

persons who deem themselves co: peters to pre- 

re such an article. If use is made of any arti- 

cle sent in, in response to this invitation, due 

credit will be given, and our correspondent will 

be entitled to a year’s subscription PRINTERS’ 
Ink in payment for | service rende: 


FLORIDA. 


ese In its issue of March 7th PRINTERS’ 
INK will —- an article on the subject: 
papers shall an advertiser use to reach 
the people of Florida t ” Contributions are in- 
vi from ee whod 
tent to prepare an article. If use is made 
of any article penny in, 7+." response to this invita- 
tion, due credit will be given, and our corre- 
spondent will be entitled toa year’s subscription 
} a: Ink in payment for service ren- 
1c 
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GEORGIA. 


PRINTERS’ INK. 


NEW JERSEY. 





Ga., all home 


ene a he coms ot 2 
HOMESTEAD, 7. 


Ts ENTERPRISE, Smithville, 
A print; 1,000 subscribers. 
OXY, 16 gy an 





LEWIS, publisher, At- 


‘ GPORs— ini its issue of March ith PRINT- 
an anus —) My sub- 





use to 
‘ Contributions 
the: ves 








a ae its issue of March 2ist PRINTERS’ 
Ink will publish an — on the subject : 
iser use to reach 

Contributions are in 


any article sent in, in response to thi 

tion, due oe © il) be ve and our corre- 
titled Seek tee subscription 

to Syosear Ink in for service ren- 


dered. 
ILLINOIS. 


Crue) fv will its issue of March 28th PRInt- 











ji 
respondent will be entitled toa year 
tion to PRINTERs’ Inkin payment for aoeiee ren- 





INDIANA. 





E PITOMIST. 


THE EVENING JOURNAL, 
JERSEY CITY’S 
FAVORITE FAMILY PAPER. 
Circulation, - - - - (5,500. 
Advertisers find IT PAYS! 


NEW YORK. 


St NICHOLAS. 











by FP TH Y.) GAZETTE is a first-class 
ly newspaper. 





=. trial lines 25c. in Watertown (N. Y.) 
ERALD—30,000 readers. 





bi 
Ty vor _ 


\y EWBURGH, a Y. Pop. 25,000. 
4% newspaper, daily and comb rockts 3 JOURN ved 
“{ MERICAN GARDENING is the best for seeds, 
4 or im; peunente. Lowest rate for cir 
culati n —— 


“| LBANY, Fas UNION, every even- 
d ,and WEEKLY TIMES reach everybody. 
‘circulation. Favorite Home paper, 











pe ADVERTISERS «keep your eye on 


GODEYS” 


because the rooting aS are getting, 


“@ tor tne the price of 1,”” 
which means—“ Practically your choice of an7 
American Periodical Free.” 


NORTH CAROLINA. 


( y= Southern Home,40p. mo. — ee a 
nal. Cir’n large, advg. rates low miet,N. 


PENNSYLVANIA. 


Pitteburgh PR has the targest circuia- 

tion rating of any RESS. that city “ap 40,964, 
JARK’S FLORAL MAGAZINE, Libonia, Pa. 

Monthly 109,000 proved circulation. Adver- 
office, No. 517 Temple Court, New York. 
LLIS, manager. 


- RHODE ISLAND. 

















C. BE. ELL 








KENTUCKY. 


K ENTUCKY STOCK ae Lexington, reaches 
horsemen everywhere. 








Will insert your ad free if we 


MICHIGAN. 
FREE i: don’t ey a every month, 
a ~y Monch, Detroit, Mich. 


MINNESOTA. 





|= NEWS, Providence, R L., ied, evening, 


ONE CENT. 10,000 circulation 


‘WASHINGTON. 


@EATILE TELEGRAPH. 
Ny 








GRATILE TELEGRAPH, the leading 
\) Democratic daily north of San Francieso. 


WISCONSIN. 


Ww pa AGRICULTURIST, Racine, Wis. 
argest circulation of any Engli: 














z=. rauh. GLOBE, dail Ly i Sunday, 30,000 ; 
5". ” Baste 


No. 517 Tem- 
ple Court New" York CE. ELLs, manager. 


pD° ‘ou want to reach the Skandinavians! MIN- 
NEAPOLIS TIDENDE, Mipmeapolis, Mis Minn., 
has 10,000 sworn circulation. Write 








ish paper 
cu WAUES Ee WISCONS t! a4 Xo 


to any other evening daily in Wisconsin. 


MANITOBA. 








The Housekee Si a 
Ota8,000” Pays Advertisers. 


MISSOURI. 
EROLD DES GLAUBENS, St. Louis, Mo. Est. 
1850. Circulation 33,000. Brings results. 
HOME CIRCLE, St. Louis, Mo , is the best 


. a ie um in the West. Bd 
sep ee é 


MEDICAL png monthly, St. Louis, _ 
issue 0 eg copies, teed b: 

‘inerions Rewapaer Directory, a larger Ad 

tion thanan er medical journal in the world. 














Ts MANITOBAN (Monthly 4 Winni- 
peg, Man. Circ.,3,116 ; largest, 9,000. 20c. a line. 


SOUTH AND CENTRAL 
AMERICA. 


JANAMA STAR AND HERALD— D fom 
at Panama ; est. 1849. and oy edi ions 
cover Mexico, Gent. and So. America. Cir., 
ANDREAS & CO.. gen. agents, 52 Broad St., er Y. 


CANADA. 
667 Ba Making | friends. | bo! unique, ef 


e Can Printers’ I 
Splendid field. Tickle — ad, By laughs oth 
harvest. Nuff sed. 57 King 8t., W., Toronto. 
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All Special Rates and 
Discounts for advertis- 
ing in ‘Printers’ Ink” 
will be withdrawn after 
the current month. 





144 


PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 
Issued every Wednesday. Subscription Price : 
Two Dollars a year. Three Dollars a hundred ; 
single copies, Five Cents. No back numbers. 
GEO, P. ROWELL & CO., 
Epirors AND Pus tisners, 


Norr.—Exce) special assignment, PRINT- 
ERs’ INK rm gh f invite contributions from 
persons who expect the return of un manu- 
script or to be paid for their contributions. 


Orrices: No. 10 Spruce STREET. 


NEW YORK, FEBRUARY 7, 1804. 


PRINTERS’ INK’S CIRCULATION. 
Average for last 52 weeks, - 14,652 copies. 
Average for last 13 weeks, = 13,346 copies, 
Last issue, - - - 13,800 copies, 











TuHIs paper has official assurance 
that no postal right or postal privilege 
will be denied to it that belongs to, or 
is officially accorded to, any publication 
of equal merit and possessing an equally 
extensive and legitimate subscription 
list, no matter where published or by 


whom. 


ALL discounts and special rates for 
advertising in PRINTERS’ INK will be 
withdrawn after the current month. 
The space will be worth more than the 


full schedule price. 


TAKING one week with another, the 
advertisements of the Atlantic Coast 
Lists, which have appeared for several 
years on the second page of PRINTERS’ 
INK, contain no more words than one 
of the ready-made advertisements, of 
which six or eight, or even more, are 
condensed into less space than is ac- 
corded to the one referred to. Those 
who have observed the advertisements 
of the Atlantic Coast Lists say that they 
have been goodones. As they have ap- 
peared weekly for five years it is rea- 
sonable to suppose that they have been 
worth their cost, which has never been 
less than $3,250 a year. A lesson to 
be learned from this may be: ‘‘ Give 
your ac\vertisement space enough to 
make it conspicuous and easily read.” 
This lesson is commended to the atten- 
tion of those who habitually make use 
of PRINTERS’ INK’s suggestive ready- 
made ads—use plenty of space, 


PRINTERS’ INK. 


Newspaper men who believe that the 
wrong done PRINTERS’ INK under Mr. 
Wanamaker’s administration will not 
be fully righted until restitution has 
been made for the robbery committed, 
will request their members of Congress 
not to lose sight of Senate Bill No. 
1,395 and House Bill No. 5,078, intro- 
duced for the relief of PRINTERS’ INK 
in the United States Senate by Hon. 
David B. Hill, senior Senator from the 
State of New York (January 8, 1894), 
and in the House of Representatives 
by that well-known newspaper man, the 
Hon. Amos J. Cummings, member of 
Congress from New York City. 

The two bills are reproduced below: 
53> CONGRESS, 2p Session. 


S. 1395. 
IN THE SENATE OF THE UNITED 
STATES. 


January 8, 1894. 
Mr. Hitt introduced the following bill; which 


was read twice and referred to the Commit- 
tee on Claims, 


LL 
For the relief of George P. Rowell and 
ompany. 
t Be itenacted by the Senate and House 
2 of Representatives of the United States 
3 of America in Congress assembled, That 
4 the Secretary of the Treasury of the 
5 United States be, and he hereby is, author- 
6 ized and directed to pay, out of any moneys 
inthe Treasury not otherwise appropriated, 
g the sum of twenty-four thousand eight 
9 hundred and thirty-three dollars and fifty 
to cents to George P. Rowell and Company, 
11 of the city of New York, this amount being 
12 in full satisfaction and payment of postage 
13 that George P. Rowelland Company were 
14 erroneously compelled to pay to the Post- 
15 Office Department on Printeks’ Ink, and 
16 which they so paid under protest. 


53D CONGRESS, 2p Session. 
H. BR. 5078. 
IN THE HOUSE OF REPRESENTA- 
TIVES. 


JANvuArY 8, 1894. 
Referred to the Committee on Claims and 
ordered to be printed. 
Mr. CumminGs introduced the following bill: 
A BILL 


For the relief of George P. Rowell and 
company. 

1 Be it enacted by the Senate and House 
2 of Representatives of the United States 
3 of America in Congress assembled, That 
4 the Secretary of the Treasury of the 
5 United States be, and he hereby is, author 
6 ized and directed to pay, out of any moneys 
7 inthe Treasury not otherwise appropriated, 
8 the sum of twenty-four thousand eight 
g hundred and thirty-three dollars and fifty 
to cents to George P. Rowell and Company, 
11 of the city of New York, this amount being 
12 in full satisfaction and payment of postage 
13 that George P, Rowell and Company were 
14 erroneously compelled to pay to the Post- 
15 Office Department on Printers’ Ink, and 
16 which they so paid under protest, 
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PRINTERS’ INK never prints a word 
for pay in its reading columns. 

When it has occasion to say some- 
thing for a deserving man, paper or en- 
terprise, it speaks freely ; don’t hesi- 
tate to mention names or even ad- 
dresses if it believes that they will in- 
terest or benefit its readers. Asacon- 
sequence, the utterances of PRINTERS’ 
INK are often found to possess a con- 
siderable advertising value. Asa rule, 
back numbers cannot be supplied, but 
being printed from electrotype plates 
it is always possible to reprint a special 
edition of 500 copies or less for $15, 
or a larger number at $3 a hundred. 
Duplicates of the plates can also be had 
at the cost of $2 a page. There are 
at present such perfect processes of 
reproduction of handwriting, or other 
marks added to a printed sheet, that 
those who see them for the first time 
have difficulty in believing that they 
are not in possession of a confidential 
communication intended only for their 
individual notice. No better specimens 
of this work have appeared than the 
reproductions recently put out by the 
New York Evening Post of some com- 
ments on that paper that had appeared 
in these columns. Mr. Seymour, the 
publisher, writes upon the sheet, with 
red ink, a few words that answer his 
purpose, and the whole is then repro- 
duced by Mr. Albert B. King, who is 
a printer doing business at 87 William 
street, in a manner that is at once the 
admiration and delight of all who see 
his work, and learn that it is a repro- 
duction and not an original. Adver- 
tisers would do well to obtain from 
Mr. King a specimen of the work 
done by him for the New York Zven- 


ing Post. 


SPEAKING of the Burlington, Vt., 
Free Press, Mr. F. C. Ringer, Secre- 
tary of the George P. Rowell Adver- 
tising Co., says: ‘‘ That paper has an 
unusual number of carefully prepared 
advertisements. In any copy that 
I take up I am sure to find some ad- 
vertisement well worth looking at, be- 
cause containing a good idea—one that 
is valuable and instructive.” 


A REDUCTION of subscription rates 
all around is inevitable. A good daily 
paper can be had for $2 a year; a 
good magazine, with beautiful illustra- 
tions, for $1. The best weekly papers 
are already offered for clubbing pur- 
poses at twenty-five cents a year. 
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TIMEs are improving! The nights 
are nothing like as short as they were 
last summer ; and business men sleep 
better, too. 


In the Youth's Companion, issue of 
February I, may be seen a new scheme 
for creating an impression by adver- 
tisement. The T. Metcalf Company, 
of Boston, insert in one place a picture 
of a bottle, under the scare head of 
‘**LostT”; in another part of the paper 
there appears a picture of a stopper. 
The bottle offers a reward of a cook- 
book free to the finder of the stopper. 
It is a novel idea. 


THE COUNTRY PRESS, 


The country editor has this advan- 
tage over a city paper, that while his 
publication cannot in the nature of the 
case secure so wide a circulation, every 
copy that is distributed has a closer 
and more attentive reading. It stays 
in the home at least until the week’s 
issue displaces it. What we may call 
the all-aroundness of the country press 
is one of its most striking features. 
The editor knows his constituency. 
The intelligence, fidelity and capacity 
of the men who conduct the country 
press merit cordial recognition.— 
Boston Fournal. 


TRADE IMPROVING AND ‘“‘PRINT- 
ERS’ INK” APPRECIATED. 


Mr. F. M. Oakley, who canvasses 
for advertising patronage in the inter- 
est of the Western Newspaper Union, 
writes from Des Moines that trade is 
improving, and that, during the past 
few weeks, there has been more indi- 
cation of business activity than in any 


preceding entire month. Orders are 
smaller than usual, but indicate that 
advertisers have come to a point 
‘*where they think there is a show to 
get business.” Mr. Oakley continues : 


{n my work as an advertising solicitor I 
call on nearly all the large advertisers of the 
West. I always notice Printers’ Ink at 
hand, and my customers often speak favor- 
ably of it. In the main office of the B. & M. at 
Omaha, last week, the gentleman that has 
charge of the advertising referred to it often, 
and I noticed that he had the numbers of ‘93 
bound in book form and convenient at hand 
for reference. 


BeGinninG with January, 1894, Editor S. H. 
Parker, of the Geneva (N. Y.) Gazette, en- 
tered upon the fiftieth year of his career as 
its conductor. He has won and held the es- 
teem of his brethren of the press throughout 
the State, 





146 


13 YEARS VERSUS 38 YEARS. 
Rep Bank, N, J. \< 
Editor of PRINTERS” bas Ae 

In my missionary work I have been 
stumped for a good rejoinder three times : Re- 
plying to a duffer who says “no good of aci- 
vertising—everybody knows we are here,” | 
call atteution (for example) to Rogers, Peet. 
“*Pshaw !”’ answers Fogy, ** Brokaw Bros. 
are the biggest of all in that line, and they 
never advertise.”’ I believe they do advertise 
some, though not much comparatively. 

Any way, how should this be met? 

E, FRENCH. 

The bare fact that the two houses 
are spoken of in the same breath shows 
the force of advertising. 

Brokaw’s business began to be big 
during, or shortly after, the war. 
They made good, honest clothing and 
sold it at a reasonable price in that 
time of skyward figures. They did 
considerable advertising, too. Success 
was immediate and pronounced. 

A representative of Rogers, Peet & 
Co. said to PRINTERS’ INK: ‘* Thir- 
teen years ago we didn’t amount to a 
very great deal.” 

Thirteen years ago Brokaw Bros, 
were the leaders in the clothing busi- 
ness in New York City. They were 
nearly as big then as now, THtir 
goods were above reproach. 

In thirteen years their business has 
undoubtedly increased, but what shall 
be said of the concern—insignificant 
in 1881—which by judicious and per- 
sistent effort has so advanced as to 
equal, if not exceed, their older rival 
in 1894? 

Since 1881 the population of New 
York City proper, not including Brook- 
lyn or any of the outside territory from 
which trade is drawn, has n in- 
creased by at least a half a million 
people. The increase in the immediate 
vicinity cannot be far short of a mill- 
ion. 

Most of these people take a daily 
paper, most of them know about 
Rogers, Peet & Co., ‘* and your money 
back if you want it.” It is safe to say 
that not one-twentieth of them know 
about Brokaw Bros. 

It can be set down as axiomatic, 
** wherever good business is done with- 
out advertising, better business could 
be done with it.” 

Both of these concerns are rated by 
the mercantile agencies as being worth 
a million 6r more, and good for every- 
thing they want One has arrived at 
this condition in thirteen years, while 
the other has accomplished the same 
result in thirty or forty. Both have 
occasion to be proud, 


PRINTERS’ INK. 


A LESSON FOR AN AMATEUR 
ADVERTISER, 


When an amateur advertiser looks at 
his wife’s copy of the Ladies’ Home 
Journal, of Philadelphia, he admits 
that it isa handsome publication. If 
he is an observer of such matters he 
notes that every member of the family 
takes an interest in it; that it is 
considered attractive, readable, and 
beautiful ; and is not torn up for waste 
paper, or given or thrown away. He 
notes that it contains a good many ad- 
vertisements ; that they are of a good 
class; are well composed; carefully 
placed; well-arranged; well-printed. 
The idea will be impressed on his 
mind that this paper must be a good 
advertising medium. On inquiry, he 
learns that it is sold on its merits, that 
no premiums are given with it. That 
it has no coupon system or guessing 
contests, but depends for readers upon 
good literature, good art, clearly and 
daintily presented at the low price of a 
dollar a year. His conclusion is: 
‘* This must be a good advertising me- 
dium! I will put my advertisement 
in it!” He thereupon inquires the 
price, and learns that it is four dollars 
a line for each and every insertion, 
and that, consequently, his little one- 
inch announcement will cost him the 
enormous sum of $72 for the twelve 
issues that appear in a year. The 
price seems prohibitive—but is it? 
Yesterday, perhaps, the same advertiser 
had bargained to place his announce- 
ment in a school paper, a publication 
in which his son was interested. It 
had a monthly output of 500 copies ; 
and a derisive smile had passed over 
our advertiser’s face as he learned that 
the young publishers would carry. his 
ad a whole year for $2.50. His feel- 
ing was that the boys were not asking 
enough, and that, if he could always 
advertise at that rate, it would be in- 
deed reasonable to hope to make a fort- 
une by advertising. As this adver- 
tiser feels, so feel advertisers generally. 
It will be interesting to examine into 
the soundness of his conclusions . $2.50 
for 500 copies is equivalent to $5.00 for 
1,000, $50 for 10,000, $500 for 100,- 
000, or $5,000 for 1,000,000 copies, At 
this rate the Ladies’ Home Journal’s 
700,000 subscribers would render cheap 
service at $3,500 a year. Yet, all 
thought of using it had been abandoned 
because it seemed dear at $672. If 
the school monthly that has been re- 
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ferred to should do advertising at the 
same rate as the Ladies’ Home Jour- 
nal, its yearly charge for an inch of 
space, instead of being $2.50 would, 
by the ancient ‘‘rule of three,” be 
found (as $3,500 is to $672, so is $2.50 
to the answer) exactly 48 cents. It is 
the inability of men to look into the 
comparative merits of journals in this 
way that ruins so many advertisers and 
supports so many poorly printed and 
comparatively valueless journals. The 
idea that one paper ought to receive 
about as much as another for printing 
an advertisement is a common one, 
and of the same sort as the impression 
a child might naturally have that a 
copper cent is the equal in value of a 
gold dollar. 


ae 
Office of 
“ Tue Lapres’ Home Journat,” 
PHILADELPHIA, Feb. 1, 1894. 
Editor of Printers’ INK* 

In your last issue mention is made of an 
effective illustrated advertisement of ** Cuti- 
cura,”” The original is inclosed herewith, the 
illustration and general arrangement having 
been done by the advertising bureau of 7he 
Ladies’ er Ye 

HE Curtis Pus.isHinc Co, 


oe 

THAT AD WAS ALSO A GOOD ON’, 
Editor of Pwinters’ Inx: 

Your criticism in issue of Jan. 31st upon 
the Cuticura advertisement was well deserved. 
Kut tell us, now, honestly, what you think of 
the advertisement from the same house which 
is appearing in papers and magazines headed, 
** This curious thing,”’ but please do not re- 
produce it, To my mind it is the worst ad- 
vertisemeut of the year. DE.trium. 


oo —____ 
HOW IT WAS DONE. 
New Beprorp, Mass., Jan. 26, 1894. 
Editor of Printers’ Ink : 

An article published in the editorial col- 
umns of Printers’ Ink, of the date of Janu- 
ary 24, referred to the advertisement printed 
on page one of the Yourna/ of January 13, 
which consisted of a printed colored sticker of 
one of our prominent coal dealers being pasted 
on it, ablank space being left for the purpose. 
The actual circulation of the Journal on the 
date we ran the coal ad, all returns deducted, 
Was 4,272. 

The stickers we used were the Dennison 
Mfg. Co.’s best. A few tumblers, with wet 
sponges in them, were all the implc:nents that 
were required to do the work. Our press runs 
at about 4,000 copies per hour, the issue being 
divided into three editions. The papers are 
delivered from the press folded once. ‘The ad 
was placed where it could be easily reached, 
and it required no more time to paste on the 
stickers than would be used to insert a supple- 
ment. We were well paid for the ad, ae the 
delivery of the papers was not delayed. 

EvENING JouRNAL ComPany, 
Chas. W. Knight, Manager. 
—__ +o 
AND GOOD CITIZENS, TOO 


New York has more Hebrews than there ars 
in Jerasalem.—Current Literature, 
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INCONGRUOUS TRADE-MARK NAMES, 

Hartrorp, Conn., Jan. 29, 1894. 
Editor of Printers’ Inx: 

Dear Sir—I may be a solitary crank, but I 
doubt it ; the thorn that scratches one man is 
apt to scratch others. And one mistake made 
Ly the inventors of proprie names for 
their goods is so glaringly mischievous that I 
wonder it has not been sharply rated long be- 
fore. May be it has, but I have not seen it, 
I mean the use of grotesque or farcical or oth- 
erwise unpleasant names, which make a man 
“scringe’’ a little and feel cheap when he 
asks for them. For example: I see in drug 
stores a new preparation for chapped hands 
called *“*Chappy.”’ I neither know nor care 
what it is, but | would go back to mutton tal- 
low before would ask for a box of 
“ Chappy,” and I have seen other names as 
bad. It is like entitling a book of really good 
humorous essays the “ Phuuny Phellow.”’ 
What man with any self-respect would buy 
it, even if it were by the best writers? Who 
would think of getting any sale for a corn 
salve called “* a Kurum”? A name 
that makes customers feel self-conscious, em- 
barrassed and half ashamed when they call 
for it is a bad name; but some manufacturers 
have not sense enough to see it. You cansell 
a ** Kathairon,” but nota ** Diaphoreticopan- 
tacatholicon”?; you might sell a pain-killer 
under the name of “‘ The Little Joker,” but 
never under the name of ** Not 2 Mutch” or 
**No Goak.” Horse play is out of place in 
trade. ORREST MorGAn. 


WELL STATED. 

The father of the prosecuting attorney, of 
Warren County, Ohio, has not missed a single 
number of the Western Star for more than 
sixty years. There are many families. in 
which it is now being read by the fifth genera- 
tion, and there are names on its list of sub- 
scribers that have not been changed for sev- 
enty-five years, and on which the subscription 
is fully paid up. It is the oldest paper in 
the State of Olio published under its original 
name, and was recognize and used as a text 
book in the log cabin school houses of the pio- 
neers.—Extract /rom an advertisement of 
the Lebanon, Ohto, Western Star. 


WHITE SPACE IS VALUABLE, 

I believe that an ad that could be gotten 
into a four-inch space should have at least 
five and one-half inches, these proportions 
applied to larger space, leaving the greater 
part of the white Cackotennd at the top of 
the ad, W. C. Baker, West Union, Ia, 


> 
THE MISSOURI “SQUARE,” 
CassviL_E, Mo., Jan. 26, 1894. 
The statutes of Missouri say that a square 


Geo, E. Harris, 
Editor of the Repudlican, 


is 250 ems, 





She was a typo’s daughter fair. 
He was her lover true. 

Said he: ‘“* You are the type for me. 
I’ll always stick to you, 

**T've had a chase, but now, my own, 
My take’s revised, I guess, 

And now that love is justified, 
Why, let us go to press.” 

The maiden hung her shapely head 
And whispered in his ear, 

While both her cheeks turned rosy red, 
** The form is ready, dear.” 

—Salem (Mass.) Gazette. 











148 
“WE” WERE IN MERIDEN. 
By James E, Beale, 
Editor of the News, Berlin, Conn, 

We were in Meriden last fall soliciting 
among themerchants, Entering a well-known 
store, we proceeded to the office in the rear, 
where one of the firm was busy with his books. 
We made our presence and errand known. 
We were very geutlemanly but emphatically 
told that nothing would or could be done in 
placing an advertisement ; “ dull times would 
not admit doing more advertising now than 
they ought,” etc. During this conversation I 

a taken a copy of the News from "y. pocket 
and spread it out upon the desk. The pen 
was laid temporarily aside, with the pleasing 


remark (to me), “‘ You have a nice-looking 4 


little sheet,” as it was drawn over the ledger, 
and he began to scan the pages and put inci- 
dental questions: the cost of such and such a 
space, etc. The appearance of our paper had 
created au interest, and the result was a $25 
contract. 

* * * 

I have heard publishers say, when the 
writer has decetel a little extra time to the 
display of an advertisement, *‘ Don’t waste 
any time on that, they don’t care how it 
looks,’ or, “* I am not getting enough for that 
ad to spend any extra time on it.” The typo- 
graphical appearance of the paper, or whether 
ast would please the advertiser, were objects 
wholly lost sight of. 

rr a 
THREE VIEWS. 

The sooner the publishers of this country 
recognize that a newspaper advertising agency 
is not tht agent of the publisher, but the 
agent of the advertiser, the sooner they will 
realize the true condition of affairs.—/rom 
Fame,a journal for advertisers. 

This being the case, what does the pub- 
lisher pay the agent a commission for? In 
all other lines of business the service is ren- 
dered to the man who pays the commission,— 
Boots and Shoes. 


Fame is right. Boots and Shoes is 
wrong. In all cases the agent works 
for the man from whom he gets the 
money. Every broker works for the 
buyer and gets his commission from 
the seller. The man who works for 
the seller is a salesman, not a broker, 

oe oe ee 
PART PAID IN TRADE. 

The path to glory is not an easy one, and 
the country newspaper is not always a tinan- 
cial success. The Chapel Hill News com- 
plains of a lack of support and encouragement, 
and says that it has not over ten subscribers 
and part of them have paid their subscriptions 
in trade.—Carvlinian. 

Oh yes, we have more than ¢en sub- 
scribers, The list is growing rapidly. 
We were complaining that not over ten 
had paid at that time and part in trade. 
The News will be a success.—Chapel 
Hill (N. C.) News, Nov. 23, 1893. 


——__—_g9——___—__ 

To the printer who likes to see the neat and 
symmetrical in composition nothing affords 
more satisfaction than a handsomely dis- 
played advertisement in a magazine or news- 


paper—R. Cy 
Printer. 


Penfield, in the Inland 





PRINTERS’ INK. 


TO ADVERTISE A PATENT MEDICINE. 

Pine Lumber, Sash, Doors, Blinds, and 

House Finish of all Kinds. 
LittLetron, N. H., Jan. 18, 1394. 
Editor of Printers’ Ink: 

A friend of mine, a physician of long stand- 
ing, end myself have a very nice medical rem- 
edy that we wish to put upon the market, and 
I take the liberty of asking your advice as to 
the best and most thorough way of getting it 
to selling well, Yours truly, 

G. C, Appison, 


New York, Jan, 20, 1894. 
Mr. G. C. Addison, Littleton, N. H.: 
Deak Sir—Your letter of January 18 is at 


and. 

If you have a patent medicine that you in- 
tend to make a popular household remedy, 
you must be prepared to devote to it at least 
ten years of close attention and hard work. 

The thing for you to do is, first, to see that 
your circulars are what they ought to be; and 
that your remedy is put up in a way that is 
the best in every respect—for after you have 
once begun you must never change the style 
of package. Then you should advertise it in 
your home papers; those that are read by 
people who come to your town to trade. You 
should take every means to bring it to the at- 
tention of all the people whom you car reach 
near home; devote plenty of time to it; talk 
with every body who wants to talk about it; 
have posters stuck up, and painting cone on 
the fences and rocks; but devote most atten- 
tion to newspaper advertising after all. 

If, in the course of a year or so, you find 
that the public think as well of your remedy 
as yeu do, you will then decide whether you 
will remain where you are or go toa laryer 
town. Anyway, the next thing for you to do, 
after getting your remedy well established in 
your own town, will be to get it equally well 
established in your own State. After that, 
say in two years, it will be time enough for 
you to think about making it well known 
throughout New England. 

In placing your advertising you must ask 
ourself: ** What newspapers a-e read by the 
largest number of people ?’’ When you first 
begin to advertise you will be deterred from 
using some papers on account of their being 
high priced. After you have had considerable 

experience you will learn that those are the 
very papers that you must use, and that, in- 
stead of being the dearest, they are the 
cheapest of all. 

There is probably no instance where any 
one has made a success of a patent medicine 
by advertising who has not abandoned all 
other business, and given his attention to that 
ene solely. e are, 

Very respectfully, 
Punters’ Ink, 








NO HORACE GREELEY TO-DAY. 


The modern journal which attempts to con- 
duct its business on the one-man policy of 
thirty years ago is left far in the rear. The 
best agricultural paper of to-day is the one 
which —T the greatest number of special- 
ists of the highest rank. There is no one 
man who can profess to be master of the 
science of cattle raising, of crop raising, of 
poultry breeding, and of the dozen other im- 
portant departments of agriculture, and it is 
only the cheap and smal! agricultural papers 
and weekly editions of daily papers which are 
willing to confess to-day either that they are 
edited by one man or that they regret the 
absence of the one-man editor.—P, V, Collins. 














“PRINTERS’ INK” ISHIS TEXT BOOK, 
Truro, N. S., Jan. 23, 1894. 
Editor of Printers’ Ink: 

I think my school was the first one to adopt 
the plan of teaching advertising as a part of 
the regular business course, because we have 
done that for the past two years, although a 
good deal of the time 1 have confined this in- 
struction to those who were likely to have oc- 
casion to use it. 

We use Printers’ Inx for text books on that 
subject, having the school write up advertisc- 
ments which are taken up and criticised, the 
advertisements being prepared for setting as 
well as possible by being written out on the 
typewriter, 

have three schools now: one in Truro, N. 
S., another in New Glasgow, N. S., and a 
third one in Moncton, N. B. I send you cir- 
culars which will give you something of an 
idea of the style of advertising we send out. 

1 would like to see suggestions from experts 
about teaching advertising in business colleges. 
In the provinces there is, of course, very little 
attention given to advertising. Almost any- 
thing or nothing seems to do. 

Very truly yours, 
S. G. SNELL. 
LUMBER PAPERS ARE CIR- 
CULATED. 

While they all claim to be sent only on 
prepayment of a stated subscript‘on price, 
there is at least a third of a dozen lumber 

apers that are sent, with more or less regu- 
arity, all over the country without pay and 
without even a request for it from the person 
to whom it is sent. **Why,I get more lum- 
ber papers than I have time to read, free of 
charge,”’ is a reply that is frequently given to 
solicitors who make subscription payment a 
condition precedent to the sending of the 
journal to any address fora year, There are 
actually hundreds of lumbermen who think 
lumber papers will b: sent them whether they 
pay for them ornot. ‘There is a very promi- 
nent lumberman in this city who gets three 
lumber papers sent him free. Most of the 
hotels and reading-rooms get some of them 
free.—Southern Lumberman. 

EN ata Ss Sse 

A MINNESOTA WOMAN'S PROCLAMA. 


HOW THE 


From the Royalston Banner. 

I wish the people who say [ am not Adin 
Clark's wife would come down and read my 
marriage certificate. If they do not want to 
do so and learn the truth, then let them keep 
still. I have trouble enough without being 
lied about by unprincipled people. I am his 
wife, but I have no reason to be proud of that 
fact. Mrs. Apin Criark, 
oad 
PLAINLY EVIDENCED. 


The value of Womankind as an advertis- 
ing medium is plainly evidenced.—Geo. S. 
Beck 


sight 
Office of the **EveninG Post,” 
New York, January 26, 1894. { 
Editor of Printers’ Ink: 

You might add to your article on the de- 
ficiencies of the post-office delivery the 
omission on the part of the post-office clerks 
to dump all of the papers out of the mail-bags. 
We quite frequently receive in this office mail- 
bags which contain copies of other papers. 
J. S. Seymour, Publisher. 


PRINTERS’ INK. 
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THE “HOSS” EDITOR'S DILEMMA, 


With head full of records 
And pedigrees galore, 
The *‘ hoss’”’ editor writ 
As he'd ne’er writ before. 
With a two-twenty clip 
He drove his pen along, 
And thoughts came untrammeled 
Like the notes of a song. 


Absorbed in his theme, 

The scribe was not aware 
That a fair, blushing damsel 
Stood close to his chair ; 
With a step light and airy 

She'd entered the den 
Where the ** editair’’ plied 
Both scissors and pen. 


With head o’er his shoulder 
(Let us pardon the pose) 
She followed his lines, 
Which were written in prose. 
No wonder she blushed ! 
No wonder she winced ! 
Her modesty was shocked 
As you'll all be convinced, 


For she reads: 


**Alice Bilkins is unmistakably a daisv. 
She is well-bred, and, as to individuality, she 
is without a peer in allthe land. Her head is 
high and haughty, and her legs are marvels 
of beauty. She will make it warm for the 
boys over in Buckhorn Township next season. 
Alice is the daughter of Billy Bilkins, two in 
=" 


*** Daisy,’ is she?”’ cried the lass 
In jealous indignation ; 

“* Well-bred, proud and haughty— 
The fairest in creation ! 

Legs are marvels, are they ? 
You villain! O, tor shame! 

I hate you as I hate 
That horrid Bilkins name |”’ 


With angry steps she turned around, 
And from the “‘ den" departed, 
Leaving ye ‘“* hoss”’ editor 
Aghast and broken-hearted ; 
Forin the spring ~ in June, 1 think—, 
He was this maid to wed, 
And now, alas! her love 
Is blasted—col and dead. 
—FJasper Henderson, in Horse World, 
se 
THE DOOM OF THE “COMP.” 
Clickety-click goes the type in his stick, 
For a jolly young printer is he ; 
Clinkety-clink goes the Saturday chink, 
And the printer goes off on a spree. 





As on Monday he comes, with the rest of the 
ums, 
To stick up the type at his case, 
His eyes turn pale green—it’s not to be seen, 
For they’ve got a machine in his place. 
Exchange. 


rr. os 

THERE WAS A WAY. 
Great Richard, who, in direst need, 
Offered his kingdom for a steed, 
And Alexander, shedding tears, 
Because no world defied his Spears, 
Had writ success on history's page 
If they had calmed despair and rage 

And advertised, 
—~4 + >— 
The “ circus-rider"* ad that tries to ride five 

or six hobbies at one time will invariably slip 
and fall fruitless to the ground,—/, Scarboro, 
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Ready-Made Advertisements. 





Original Suggestions From Various Contributors. 





(Revised and edited by C, A. Bates). 





For Shoes—(By Burton E, Emmett), 


SHOES 
THAT GIVE 


COMFORT 


—Solid, all-around comfort, are rare ; 
but we have 'em—in fact, they are the 
only kind we do have. Our shoes give 
comfort to the feet—no matter how 
tender. ‘hey satisfy the desire to be 
** dressy,”’ and they are not hard on the 
—— they last long and, as 
ong as they last, they keep the shape 
of the last. 

Coimfort-giving shoes are the only 
kind you want to buy, they are the only 
kind we want to sell, We want to sell 
you a pair now. Can we do it? 

HEEL & TOE 
Expert Foot-Fitter:. 





A Dry Goods Suggestion—(By C. A. Bates). 


REMNANTS OF 
EMBROIDERY. 


Some of our own making, some 
that we got from a manufacturer. 
Some are soiled—some are per- 
fectly fresh. The lengths are 
from two yards to six yards, and 
the prices are about half the reg- 
ular figures. 
joTe.—You can always get a crowd with em- 


widen remnants. If you have no remnants, 
mace some, 





THIS 


TIME 


IT’S 


For a Clothing Store. 


We happened across a job lot of 
socks the other day—about 100 
dozen all together. They are 
rather heavy, made of genuine 
Maco yarn and dyed by Louis 
Hermsdorf, whose name is synon- 
ymous with ** fast black.” 
At usual prices we'd vet 35 cents 
ir for such socks, but we can 
sell these at 19 cents, 
Not much money in them, but 
may be you'll look at an overccat, 
too—the whole stock of winter 


coats has been marked down 25 


per cert. 
BROWN & ROBINSON, 
217 Smith Street. 

















| 


For Jewelry—(By G. L. Dickinson). 


‘‘Mr. Richard 


Mansfield 


entered, the other evening, a ball- 
room in Washington, and ‘in his 
glittering shirt front’ eight pearl 
studs were firmly inserted. Mr. 
Mansfield is nothing if not original, 
on or off the stage.’’— Boston Jour- 
nal, 

Eight studs may be more 

than you wish to wear, but 

we will remind you that 

our assortment of 


PEARL STUDS 


for dress occa- 
sions is complete 
and up to date. 


For a Grocer. 


PRUDENT 
PEOPLE 


prepare for emergencies by keeping 
constantly on hand a supply of our 
superiorcanned goods, We have every- 
thing in cans that ever comes in cans, 
and wish particularly that you would 


"PEPTONIZED 
PLUM PUDDING 


It is a dainty and delicious dessert, 
Requires little preparation and is inex- 
pensive, Other good things are ‘* Cot- 
tolene Croquettes”’ and ** Mustardized 
Mince Meat.” 


P. GREEN, 
Grocer. — 


Tor Dry Goods—(By Harry C. Irwis:). 


‘‘ Two Little Girls 


in Blue’’ 


is very popular, but not so much as our blve 
serge suits for misses, 
whole dress for the price of the making. 


These sell for $9. A 


DAISY BELL 


wears one, and is the talk of the town--‘‘ oa 
her bicycle, dressed in blue.’ 


WOOLEN & BRO., 
Blue Front Store. 












invit 
given. 


Anybody and everybody is at liberty to change over these advertisement suggestions to 
fit them to their own use—that is what they are here for. i 
up to sinches, double column, by increasing the size of the type. 
to send in suggestions ; if used, due credit—name and address if desired—will be 


They can be used in any space 
Advertisement writers are 
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NO. 
New York, Jan. 25, 1894. 
Editor of Printers’ Ink: 

I have received two circulars by mail, One 
is about Arthur’s Magazine, the other about 
Peterson's, Bothare announced as ** the only 
illustrated literary magazine published in 
Philadelphia.’’ Both are said to have begun 
in 1842. The American Newspaper Directory 
says that Peterson’s started in 1846 and Ar- 
thur’s in 1852. Is this good vanes ox 





EXPENSIVE. 

The Dover News, a little weekly at Canal 
Dover, Ohio, issues the following terms of 
subscription : 

One Year,.... 1 000 
Six Months, 5 


———__ ++ 
KNOWS IT ALL, 
It is asserted that Mr. F. B. Swartz, who 
= the advertising of the Chamberlain 
ledicine Co., of Des Moines, Iowa, is the best 
ted man on advertising rates in the entire 
est. 





When the writer of an advertisement aims 
at two goals he invariably misses both.—/. 
Scarboro, 





A “Catalogue of Advertisements,” issued 
by the W. W. Kimball Company, of Chicago 
contains a series of their own advertisement, 
well worth looking at. 





_ 


The Westerly, Rhode Island, Sv” pub- 
lishes a paper every Sunday evening. If 
there is another afternoon Sunday paper in 
existence, we don't know where it is. 

+o 

PresipENT CAMPBELL and the executive 
board of the Oregon State Press Association, 
have chosen Miss Alice G, Friedlander, edi- 
tress of the Student, to represent the press of 
the State at the midwinter fair on press day, 
April 4. 


- 





One strong point sharply brought out in an 
advertisement is worth more than a dozen 
blunted by uncertain expression, It’s the 
single fact rolled into a rhetorical rifle ball 
that hits the reader’s reason and lodges in his 
memory. A charge of bird-shot may contain 
as much lead asa bullet, but it won't act the 
same on a distant woodchuck.—/. Scarédoro. 


+> 


REPRESENTATIVE Biss, of West Springfield, 
recently introduced a bill in the Massachusetts 
House of Representatives imposing a penalty 
of $500 0n any one who shall paint on any 
house, barn, mill, shed or other building, a 

tent medicine or other advertising sign, the 
letters, numbers, figures or characters of which 
are in length more than six inches, or in 
breadth more than four inches. 





+> 
> 


Tue Minneapolis Typographical Union No. 
42 issues a circular to advertisers tu the effect 
that the printing office from which is issued 
the North and West (Presbyterian), North- 
western Congregitionalist, Methodist Her- 
ald and Free Baptist has been closed to 
members of “ our union,” and reminds adver- 
tisers that it is‘*the custom of members of 
labor unions to reserve their patronage for 
their friends ’’—those who maintain and pat- 
ronize them, 













































1ét 
Displayed Advertisements 
extra Jor specified position—if granted. 
Must be handed in one week in advance. 
CIRCULARS 
f 00,000 Send for Samples. 
$30.00. 187 Purine st boston. 
BEST $ 
PORTRATT, 1.50 
COIN! COIN!! COIN!!! 
tn ein Coin Mailing Card betngs % every 
it ot a notes LVORD & wr 
French Advertise- 
men French Circu 
lars, 
BOE FRENCH | irs eee ceekes: 
nch Pam phiets, 
Transiatio: 
ADS from English and Ger- 
. man. JOS. FRANCOIS, 
1500 Notre-Dame Street, 
ontreal, Canada. 
b] 
«« Peterson’s. 
500 Temple Court, N. Y. 
AT HOME. 
TAKE A COURSE IN THE 
chool of Law. 
(incorporated ) Send ten 


50 cents a line ; $100 a page; 25 per cent 
STAMES EOF SOnrEe RANE P. 
AVERY L. 
HALF-TONE 
CHICAGO PHOTO ENG. CO., 18 Madi 
in line with hustlers for 
Sole Props. and Mfrs., Detroit, Mich. 
nch Booklets, 
French ns 
Arthur’s 
STUDY LAW 
Sprague Correspondence 
cents (stamps) for 
particulars to 


4. COTNER, JR-ySEC'Y 
DETROIT, MICH. 
__%5Telephone Bldg 


mW) VAULTS SUBDIVIDED, 
SAFES FITTED, 










LVED, 

WITH 
ACME 
WIRE 
PARTITION 
RACKS. 
POPE RACK CO., 
me St. Louis, Mo. 
To ANY ADVERTISER 
Wanting to examine the representative 

newspapers of the country, 
The Press Clipping Bureau, 
68 DEVONSHIRE ST., BOSTON, 
WILL FORWARD 
ONE THOUSAND 
DIFFERENT PAPERS 
FOR FIVE DOLLARS, 
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NEWS INKS. 


BEST IN THE WORLD: WARRANTED. 


I want orders accompanied by a check 
in full payment—not otherwise. 


steamboat in N. Y. City. 


Goods delivered free at any railroad or ¢ 





500-pound Barrel at 4c, $20 00 
250-pound Barrel at 4c. 11 25 
100-pound Keg at 5c., 5 00 
50-pound Keg at 5}<c., 275 
25-pound Keg at 6c., 1 50 





Check with Order—every time. 





Send copy of paper and tell kind of 
press used and temperature of press- 
room. 

Satisfaction Guaranteed, 
ADDRESS 
WM. JOHNSTON, 
FOREMAN PRINTERS’ INK PRESS, 
10 SPRUCE STREET, 
New York. 














Of the Evening Post, like the 
Pall Mail Gazette, it may be 


| said that it is “ perhaps the best 
of our evening papers.” No 


other has so large an advertis- 
ing patronage. There is nota 
social club in the city, no matter 
what its political proclivities 
may be, that does not take in 
more copies of the Post than 
of any other evening paper. The 
advertiser who will use but one 
evening paper in New York City 
will, nine times out of ten, act 
wisely in selecting the Evening 
Post. 

—Printers’ Ink, December 27, 189}. 








Perfecting 


WILL PRINT, 





160 William Street, New York. 





THE “NEW MODEL” WEB 





PERFECT, 
PASTE AND FOLD 8 TO 10,000 PRES 
CAMPBELL PRINTING PRESS AND MFG. COMPANY, 


| Newspaper 


Ss. FOUR OR EIGHT-PAGE 
PAPERS PER HOUR. 


884 Dearborn Street, Chicago. 











NYTHING 
IN 
DVERTISING 


CHAS. K. HAI TT, 


Two-Thirty-One 
BROADWAY, 
NEW YORK. 
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PUBLISHED BY 

GANNETT & MORSE ,C' 

* AUGUSTA MAINES 


For direct results Comrort has given us far better re- 
turns than any other publication.—Himrod Mfg. Co., N.Y. 

We have tried nearly all the best mediums in this 
country, and ComForT ranks at the top.— er 
Headquarters, N. Y. 

In results from thirty-six hundred papers, Comrort 


stands very high indeed.—Lyon & Healy, Musical In- 
struments, Chicago, Iil. 
We find Comrort among the very best journals.— 
Kayser & Allman, Paper Hangings, etc., Philadelphia, Pa. 
We received more returns from your paper than from 
i any twelve in the United States.—Centenniai Mfg. Co., 
Chicago, Til 


ComFort is one of the best mediums here ever used.— 





N66) Fi 
PRICE 25 CENTS PER, VEARiys E 








Mme. Ruppert, Complexion Specialities, N. 

— now, in the midst of financial disaster, we are 
getting good paying returns from Comrort.—Lake Erie 
Mfg. Co., Erie, Pa. 











THE STATE OF MICHIGAN, -—~_7 


COVERED BY 


The Illustrated Sum, | +vsrc: 


FOR 


x a Sunday Sun, 100,816 


WINTER & BAKER, - PUBLISHERS, 
DETROIT, MICH. 


oo average was struck by Geo. P. Rowell’s 

representative in Detroit from careful examina- 
tion of post-office and express receipts and circu- 
lation books. IT GIVES RESULTS. 


ADVERTISING RATES. 
Yearly Contracts, = = 40c. Agate Line. 
Transient, = = = soc. * & 


Reading Notices, = - a « ss 
For Special Discounts and Estimates for Advertising, address 
Ss. S. VREELAND, 150 NASSAU STREET, NEW YORK. 
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ANOTHER SURPRISE! 





HE WESTERN STAR PUBLISHING CO. offer to any 

merchant in Warren County who advertises in Zhe Western 
Star, or who intends to do so, a whole year’s subscription to 
The Western Star and Lebanon Gazette and PRINTERS’ INK, 
the “little schoolmaster in the art of advertising,” for one whole 
year for $1.50, or from now until January 1, 1895, for $1.25. 
PRINTERS’ INK is a $2.00 magazine, published weekly for the 
use of advertisers, and as this offer involves much expense 
without any direct return, it is confined to advertisers and 
employees of business houses. It will hold good during the 
month of February. 


THE WESTERN STAR PUBLISHING CO., 
LEBANON, OHIO. 


PUBLISHERS WHO WISH TO ISSUE AN= 
NOUNCEMENTS SIMILAR TO THE ABOVE 
ARE INVITED TO WRITE FOR TERMS, 
Address PRINTERS’ INK, New York, 











PRINTERS’ INK. £58 


A Silver Spoon 
FREE! 








wg rn INK likes to see what sort of circu- 
lars people use who seek pte oy patron- 
we you are an advertiser and get a lot of 
this sort of literature. we want itt Tell your | 
tosave it for us! Send us every Saturday all 
that have accumulated within a week. If what 
you send is a larger lot than we receive from any 
one eisefor the week, we willsend you a silver 
: pon, and another and another, just as long as 
e lot you send is larger than comes from any 
A. person. Please observe: Circulars from 
— rs or others who use them for the pur- 
——— Serena are what is 
wa vamted—not aN, business circulars. Ad- 
dress PRINTE} mS INK, 10 Spruce 8t., New York. 














3 





THE FIRST SPOON was sent on Saturday, Jan- 
uary 13, to Messrs. Blackmer Bros. & Co., Man- 
ufacturers of Patent Adjustable Chairs, 41 East 
Indiana St., Chicago, Ill. 


% 
THE SECOND SPOON was sent on Saturday, Jan- 


uary 20, to the Bowker Fertilizer Co., 29 Beaver 
St., New York. 


% 


THE THIRD SPOON was sent on Saturday, Jan- 
uary 27, to Frank R. Miller, 43 Chatham St., 
Boston, Mass. 
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SATURDAY * * 
* TELEGRAM 


- »« Manchester, N. H. 


Circulation Guaranteed or Money Refunded. 
October, November, December, | 50, 000 
Solid or Displayed Advertisements, 25 cents a line, 


January, February, March, 

tel: et et te 
25c. a Line. 

each insertion, 14 lines to the inch. Reading Notices, 




















5O cents a line, 9 lines to the inch. 





40, 000) April, May, June, 


| July, August, September. 
Ratt tering 








20c. a Kile 


Solid or Displayed, 20 centsa line. Reading Notices, 
40 cents a line. No discounts for time or space. Con- 
tracts may be canceled any time if advertisements do 





not pay. 








KNOWN CIRCULATION AND PROOF FURNISHED. 


Uniform Rate, for Solid or Displayed Advertisements, 
of One-half Cent a Line for Each 1,000 of Proved 
Circulation. 10 per cent discount for Cash with the 
Order. 


SATURDAY TELEGRAM CO., Publishers. 


WM. M. KENDALL, Business Manager. 





ee ee et et 
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THE 


ANT . ROCKIES 


THE WEEKLY EDITION OF 


: THE CoLORADO SUN 











Occupies to-day first place in the list 
of newspapers in the Rocky Mountain 
country. No newspaper in Colorado 
claims to have one-fifth the circu- 
lation of the WEEKLY SuN, and its 
regular weekly issue is fully four 
times the combined issues of the other 
three Denver papers. 

It is a handsome and carefully 
edited 8-page paper, sold at 50 cents 
a year, and reaches the prosperous 
Western homes between the Missis- 
sippi and the Pacific Coast. 


THE RECORD 








THE WEEKLY Sun is not accorded 
a circulation rating in the Ameri- 
can Newspaper Directory for 1893 
because when that Directory went 
to press in March the Weekly Sun 
had not been born—its first issue 
having appeared March 15th, 1893. 
Articles on newspapers in various 
States now running in PRINTERS’ 
INK are based on the 1893 Directory. 


PRESENT RATES: 
Ten Cents per Agate Line. 


FOR 1893. NO DISCOUNT FOR TIME OR SPACE. 


§8iasltanReras8 














If you would cover the Western field you must use the 


ONLY BIG WEEKLY 
In the Rocky Mountain Region. 


For Sample Copies and further information address 


THOS. D. TAYLOR, 


Manager Eastern Office, 
TRIBUNE BUILDING, New Yor« City. 
































q 

% 

= 

177) 

i 
2 6s 
z S - § 
ry S 33 == 5 
ry Ww BE o~ = 
Zz Si 2}y fs "= 433 
ys 212 ia 5 om =3s 
x yO] sees 2.3 SPa 262 
af = ace® Ee 8 @ :.5 
$ © BRE gs e°3 3 58 
5 g| =| 2 a : fas see 
= o @ a5 SS Bias 
ZN 21 8)e Ss: x 3"% 
Ss 3 1 m=: 
Ss e 

a se 


5 





PRINTERS’ INK, 159 





AN “OFF YEAR WITH SOME, BUT NOT WITH THE ITEM. 


THE PHILADELPHIA ITE‘. 


Sworn Circulation of Daily, Sunday and Weekly ITEM for the Year 1893, 











nificent success of the only Paper in Philadelphia beri te 

“printing a and stereotyping estab rok (TH HE IT M Main. ain Bu wilding 
ioe oS Rie ~Hy ps R 
ALE RAPID DELIVER AGONS fvorty-one. in nu i ber 
and the onl PRA in <_ worl ownin EINES of R. H 
& C008 CUDVES LE PRESSES. gearen-” 
teed to aan fold, count an gf ~- ove ree 
Hundred Thousan ies o te 


Be hour. Heian aierare: Fern 































































































“ri having ut fas Pans ove tting) 
ahr ifies D (850.0 i Pin THoU- 
| ,| $8582 sauuasususueessveyteiaea] a Ss 
| &) gegzees re Ea 2)| 2) aon 
Ale © © | ots 
: | 338 z 33 REESE S| 
: EEC Le RL ee a8 iF La 
| Segeaos8e cee ereasaasseeesaueraaneee het: 
8 as Sig22h5 Sass ei anSaee79s287e SieSssee| 8) sis 2 
at s $83 ¥ 
SEsseR Rec S3eeeeenesteescsea = | 4 | eee 
f Se Eerste z |e| Be = 
; aegnsazeeseeet aeaqaesdenenns-ccgeqese g| 322 
a ESyaUa se Su sedge Tee Ase eaeEse ATE ashe g EE 
; aggre esqcaueg aus deenegensauaeaend g| #2 
i) SSSZ SeSRRSESSSESSSSSS REXEESRESSRESSRE s Ess 
» + fa +* te. so 
u| S288E85S= Bee ea eee ioceeceascgeee Z 
5 | ZSFFPXLZSSESES inaaeeCRES Cr | SRe2e | $333 
= ae = | SES 
:| PEEL CEE EERE EEEE EEL ES reo +f 2 | Sens 
| ZSeeeRE sseaaeeaesaaseaaaesaszeRs 28) § | Ro 
+ os + s aD « 
| gaeictasssiuetsss sogeeisaentaatcs PL lees 
5| RBEZS22R2 SaSERSRCTERERRESS geeees SE) iii. 
E | Seasesesne tecancausauansgeatasen® 98|6| 2! i:2 
S| EERE AS SEC REAR ELECERETRECRERIESS 22) 5 4 ig 8 
g| 2eeeeseceeteenascesseasrenaesen B| elie 
i | SoRaSseee oR U STs eECR ES CESEC RES TER @| 583° 
- § 225088 78n Sat eg Ranassshesseaeaeh233e is | & | 38 fi 
=| SALFLSSSLSSBAASSRERLASSTRSS REEZARERE | & | Sea 
ix [ROTWSrHS | SSHRLTS | SSLSRAAN | HAGKKKR | BB | “ 3328 
Cit of Tatnheeise. a) ae » 5 Poi 
of the rox HARRINGTON Sir SEERA D wines bolts este sworn pak oy At, 
doth depose an : That he is Manager of THE PHILADELPHIA ITEM ; that to the best of 
his knowtetee and i belief the above table correctly shows the circulation of THe ITEM from 





January Ist, 1893, to December Sist, 1898, inclusive, and = ne deponent saith not. 
—_ "Cy FITZGERALD. 
Sworn and ouheuine’ before me this 15th day of January, A; D 
OHN F. Poe, Magistrate of Cou: ‘0. 10. 


§, 6, BECKWITH, rorcign Xiveritting, New York and Chicago, 
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PROSAIC, BUT IMPORTANT. 


New York Recorder. : fx 
“Had I used printers’ ink I would not have VAS 


had to sus ws sare a Brooklyn business 
Thing Cocoa it ho fone Lace J 
hing to sell, you must le’ ie know 
This is one of. the t secrete of success in WY 
this rushing age. The people have not time mg 
_ 


to hunt youup. You must do the hunting or 
get left. 


OR 28 YEARS we have been in the 
Newspaper Advertising or commission 
business, faithfully studying the interests of 
our patrons, many of whom have been with 
us almost from the start, and have had 
dealings with the largest number of custom- 
ers that ever patronized one advertising 
agency. 

Our long experience and success in intro- 
ducing new enterprises of every description 
to a friendly market or extending the sale of 
goods already known by the medium of news- 
paper advertising is unrivaled in the United 
States. 

If any business languishes and needs an 


active tonic we can supply it. 


IF YOU WISH TO ADVERTISE ANYTHING 
ANYWHERE AT ANY TIME, WRITE TO 


The Geo. P. Rowell Advertising Co., 


NEWSPAPER AND MAGAZINE ADVERTISING, 
10 SPRUCE ST., NEW YORK. 




















